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PUT YOURSELF IN THE PICTURE 
Natlanal Macaranl Manulactur... Allaclatlan 

Wlnt.r Meeting· January 19, 20, 21 

H.r.', WhYI 

There are certainly two major rea· 
Ions why you should put yourself In 
the picture and plan on participating In 
the Industry'. Cost Conference to be 
held r.~ the Diplomat West Hotel. 
Hollywood-By-The-Sea, Florida, Janu
ary 10-20-21. First there wilt be an op
portunity to swap ideas around the 
table on how to cut costs and boost 
profits with people who are In the 
same line of activity as you. Secondly 
this delightful spot Is an ucellent 
place to enjoy fun In the sun and es
cape the rigors of winter. 

Fin. FacUlllH 

FaclUticl on the 400-Dcre rcsort CI
tate Include an 18-hole lournomcnt 
golf course under the direction of Cary 
MlddlccoU. famed profcl'l:lonal. The 
Tennis Club has six championship 
courts. There is a swimming pool for 
both Diplomat West and Diplomat East 
with spacious cabana clubs. There Is 
bathing on the more than a thousand 
feel of private ocean beach. 

Jal alai. deep sea fishing. thorough
bred and greyhound racing are just 
minutes away from the estMe seUlns 
of the hotel. 

Monda, 

The day before the convention offi
cially opens, the Board of Directors of 
the NaUonal Macaroni Institute wi11 
meet to review finances and budgets 
for the coming year. The National Mac

.aronl Institute Committee will also 
meet on Monday, January 18, to review 
promotlpnal plans for macaroni and 
noodle products. 
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Tu .... ' 

On Tuesday morning. January 19, 
President Horace P. Gioia wi11 wel
come delegates to the convention and 
Introduce a representative of the Flori
da Insmute of Certified Public Ac
countants. who has been Invited to start 
off dlscu5llions on settinl cost reduc
tion goals, annlyzlng major expense 
items. and plotting needed improve
ments. 

Round-table ,roups will then dlscuss 
areas of Pol.nUal COlt R~udloD. 
Leaders have been asslcned to stimu
late discussion on such subjects as 
paper work. purchasing, mat e r 1 n I • 
handline. production plannlnl, Indirect 
labor, expense. traffic, Inventory man
agement. and maintenance. Delegates 
may choose the topics of sreatest In
terest to them. 

W~nncl., 

Trimming WuJ. FJ'om 8aJn CCKlI 
will be dlscuued Wednesday momln., 
January 20. More round-table discus
sions with the spot1iaht on seUlna: and 
promotional activltle, will con III d e r 
lIolaries of lales personnel, traveling 
expenscs, advertising, samples and deal 
mcrchandlse, home oUice operations, 
and distribution iteml such as ware
housing and transporatlon. 

Thllnda, 

At the fhlat seulon Thursday morn
Ing, January 21, two areas of interest 
will be considered: OpUoaal ln~-
• n1l and Com mod II, liromotloaal 
Pians, . 

Association Director of n e I ear e h 
James J. Winston will comment upon 

additives permlUed by the Standards 
of Identity for macaroni and noodle 
foods . Louis E. Kovacs, of Vitamins, 
Inc., will discuss what the addition of 
wheat germ does for macaroni, whlh: 
Twlla Paulsen, of Archer-Danlels-Mld
land Company, .wlll teU of experiments 
with soya for macaroni products to be 
can,ned or frozen. 

The durum ml11ers program on prod
uct promotion will be reported upon 
by Director Howard Lampman. 'Theo
dore R. SI11I, publlc relations couastl 
for the National Macaroni Insthllte, 
wUl further detail plans for the '960 
theme _ "Macaroni Salutes the I fly 
States" 

Social Bc:h~w. 

On the social schedule the tradll :lei 
Rossotti Spaghetti Buffet wlU be eld 
Tuesday evenina:, January 19. Wr! her 
permlttlnl. it wUl be out of doo! on 
the Envoy Terrace. 

Afternoons have been left fff fot 
relaxation and aichueeln. and" "Y
ment of the fine facilities of the L ,10' 
mot Hotel ard Country Club. 

Wed{lcsday evening has been len 
open ror those that want to SCI the 
lown. 

The Association Dinner Party WI I be 
held Thursday evenln& Januar~ 21, 
with 1\ roast beef banquet feaIL . in, 
UnEulne marinara and all the t . IITI

mines. 
Put youneU In the pldure for this 

happy balance between work and plaY 
with Intense business dLscusslons tot· 
lowed by aoclal acUvitles and recre.
tlon. Your bwlncsa wUl profit by It. 

THI MAc.uONI JOVIN,.\L 

Hundreds of women ttmust have their say" to 
make Betty Crocker recipes good enough for you 

And they are all Betty Crockcr hOlm tf.slcra! 
These are the women who test Belty Clockcr's 
macaroni, spaghetti, ond noodle recipes. Thcy 
carefully chcck every recipe to be sure directions 
are easy to understand, ingrcdicnts are ovuilable 
and reasonable in pricc, and that. their familieR 
like the finished foods. Frankly, some rccipes 

FIRST STEP: 81111y CIOCke,'S own kitchens 

don't mako the grade. Those that have a high 
rating arc passed on to you, for examillc, in 
General MiIIR' new "Macaroni, Spaghetti, 
Noodlcs" recipe booklct-for you to PAt.s on to 
your cURtOlnerR under your own brand name. 

Now, follow tho crealion of a Bolty Crocker 
recipe from hcr kitchcn 1.0 your COIlRUl11CrR. 

Hero tho recipe is painstakingly developed by 
Betty Crocker's profCSIIlonol homo economists. 
The finished dish is subjected to tl toste pnncl
men nnd womttn who arc skilled in detecting 
and underst.anding flavors . 

SECOND STEP: pilot tut.J with homemakers 

Local homcmokcl'S try tho n.ocipo in their own 
homCH. Each fills out II l'OmpMo report. Did 
aho Ii~o tho recipe? Was it Cfitly to unilcI'Ntnnd? 
What would IIho do to improvo if! 

THIRD STEP: ~5 food defactlves must ssy "OK" 

Next, Betty Crocker asks 26 homemnkers 10 
try tho recipe under typicnl homo conditions 
and to tell her if the dish WaH cnsy to mnke. I( 
the recipe was too fusay. Ir nny of the ingre
dients were difficult to obtllin. tr her fnmity 
liked it. Tho women IICnd "dual Mmplcsortheir 
fin ished food to the Betty Crocker Kitchens. 

FOURTH STEP: America's homemakers try thel, hand 

Eventually tho recipe it! relldy f'Jr tosting contlt
to-coasl-in cities, IImnlltown.l, on rnrm!l-by 
inexperienced brides and by women who hllVo 
cooked half a lifetime-by women from nil 
social and l'c1Jnomic levels. 

FIFTH STEP: Belly Crocke,'s own kitchens 

One finutunnlysisof all the inrormntion ~othon..., 1 
and the recipe is ready (or Belty Crocker'" R)I

provol und Inclusion in iho new Geneml MilltI' 
"Macnroni,Spachettl, Noodles" recipe booklet. 

Ju.t off the pr ••• t VOl.! may have a. 
man), 0' U, ••• new bo?klet. ae )'01.1 wl.h, 
Imprinted with your own brand namtt. at Ie •• 
than eo.t. A.k your G.neral Milia ourum 
S.lee rapr ••• ntallv. for detail •• (Offer 

good In U .S .A. only) • 

DURUM SALES 

" 

7 



Put thl! col1on cloth on the table on 
the \'erandn for tim old folks at home 
while mucoronl salutes south-eastern 
stote~ of Gcorgla, Alabama, and Flor
ida. 

The mllcllroni industr~"s promotional 
thcmc for IDIID Is a salutl' to tho: fifty 
stales. The National Mat-oroni 1.1Stilule 
public relations program will support 
the salute with publicity storlcs. rcc
ipes Dnd photos to mDGDzincs, ncw:>
papers nnd radio-television shows. 

January Is n finl' timl' tu sa lut e the 
southern states, pal'ticularly while they 
enjoy mild weather. for it is ncver too 
hot or too cold In the South-East. This 
area of flowerinG magnolia~ and moss· 
draped pincs has bcen faml>d for man~' 
yeaTS as an urca of delichtful living. 

Acrlcultural products ure prominent 
in the area's ccunomy. Alabama Is 
known tiS thl' Cotton Stole and ranks 
hlCh In the production o( pecons. swcet 
potatoes. be~f and dairy call1c, nuts, 
(ruits and Vt'Getables. One o( the larg
est pennut butter plants in Ihe country 
Is locDted lit Enterprise. 

Georgia, the PCllch Slate, Is II primc 
producer of pork and pl,ultry ns wcll 
115 Georglll mdons. 

Floridn, thc Peninsula State, WDS 
named by Ponce dc Ll'on in his qucst 
for the Fountain of Youlh. Toda~' the 
quest continues for northerners during 
the winter t imc who head South to en
Joy fun in Ihe SUIl . Flurida is a major 
producer of truck crops ami \'Ciletables 
for th l! winter seasun nnd pn>duces 

SALUTE TO THE SOUTH-EAST 

Flah Roll·upa wilh Noodle. 

mure IhclO one·haH of the citrus crop 
of Ihe nullon. It Il'uds the Gulf states 
in cutching fi sh and sea (ood. Hence, we 
ha\'c selected a recipe for fish rollups 
(lnd noodles as t~' plcul for Good eatinG 
in th is section. The noodles micht just 

(IS wcll have gone with Southern rrlcd 
chlckl.!n or a hust of ollter local (w.or
itel. 

FI.h Rollupa wllh Noodle. 

(Makes u servi ngs. ) 

tablespoon salt 
J quarts boilinG water 
8 uunccs medium ellg noodles 

(about 4 cups) 
2 tablespoons salad oil 
1/2 cup chopped onions 
I I-pound con tomotocs 
) O-ounce can tomolo poste 
I teaspoon garlic salt 
1/4 teaspoon oregano 
1/01 teaspoon pepper 
2 I-pound packacl.!s of fresh or ; ..:tI 

fish fillets 
Add 1 tablespoon sail tu r. lIy 

boiling woter. GrJldunlly odd 11' lcs 
so thot 'Nater continues to boll . 10k 
uncovered, stirring occuslonoll)'. 1111 

tender. Drain In colander. 
Meanwhile, heat uil. Add onion ltld 

cook uver low heat Ii minutes. Ad 'I n' 
drained tomatoes, tompto pastc, rlit' 
sait, orecpno and pepper; mix d l. 
Hent to boiling point. Roll fish I leIS 
in individual portiuns and hlitcn . lln 
food pick. Add to sauce; CO\'I" pnd • ""k 
over low heat 10 minutes. 'l :.nn I'"ilcci 
fillets and stir tomato mixture. ('tj\'cr 
and cook 10 minutes, Serve in IllJOdic 
nest topped with suuce. Garnish willi 
parsley and lemon slices, if desin-d. 

TilE MACARONI JOURNAL 

There is something special 

,.bout Macaroni products made from 

L at.'11- havo ""omothlng apeclol" 1ft tho phrnso UIBt. Is hcord moro nntl mora 
ort.6n from Now York to L. A. Let'. havo n different. kind of menl-hut with lois of IIppolito lind 

heallh OPIICII.1. Lel'a have a mcnllhnl llllti.sfic,s ulltho (amily nUtho limo. 

Evoryono knows thot mncoroni products oro cconomicol-hul do they 
know thalthey con ho "soll\ething special" dillhc8 too, 

Tbey meot "n tho requirement. or IIh:·fomily budgets tu the mOll l oXllclin" loato o( lhe gourmet. 

To oblnln that "somethln" epeciol" in your Ilroducts \.ISO tho lineal-USC King Midns. 

DURUM PRODUCTS 

MINNEAPOLIS MINNESOTA 

JANUARY 1960 
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Around Ih •• "bttl Vlnnni F. LaROIa, Fred Mueller, John AmaJo, Emanuel, 
Ronsoni. Jr~ Tonr Canl,n .. Robert Co.an. Lt. B ... anlon, John Tobia. John 
Murph,. tnd trYing Crus, 

Some flft), macaroni manufacturen 
and suppliers meellng at New York'. 
Hotel Belmont Plaza In mid-November 
looked Into a crystal ball to predict 
where the macaroni industry would be 
ten yean hi nee. 

Some Iow a leveling off of JK!r capita 
consumption hecause of increased com
petilion from other foods. OtheR saw 
PCI' capita CtJ nsumption holding steady. 
while the (lptlmlsts saw It Incrculng 
from 30 to fA) percent because of better 
Industry ~ nd brand promoUon. 

Some saw the need for In('reused nu
tritional in('lnnatlon to be liven to the 
consumer. telling specifically why rue
aron! and noodles are good and good 
lor you. OI \lers were convinced that in 
ten yearl' lime this nutritional stNY 
will have been told. There wal g:er,eral 
agreement. howe\'er, that thcre is . a 
conslant ' ICed for continually striving 
to Impro\'oJ quality. Indwtry Interest In 
research and development I, at a high 
point. 

t"ulur. PradicaUons 

Arnone predictions for the future: 
there will be fewer varieties of maca· 
ronl sold In grocery Ito res but there 
will be diversification by macaroni 
manufacturers Into the production of 
other convenience foods. Most look for 
the trend toward fewer and larger 
plants to continue with mergers likely 
and the small marginal producer fall· 
Ing by the wayside. Macaroni plants 
will be almost completely automated 
Dnd will have condensed floor space 
with more efficient and compact rna· 
chines. Marketing will be done to fewer 
customers with larger outlets, but man. 
agers In the store will have a greater 
part In making decisions. Certainly 
macaroni will be available in new and 
dlflerent forms· possibly as an iflltant 
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macaroni available I .. the edible pack. 
age. The potential in developing pu· 
tina 01 a breakfast food looked good 
to some. All macaroni products w1l1 
cost more md there will be more sales 
for advertised brondt. 

On the question of how to meet in· 
crensed competition from other foods, 
these Ideas were expre,ued: positive 
seiling should be stressed and there 
should be a development of more mar
keting akllls. We should sell the verso· 
tIllly of macaroni pro d u c t I to the 
American public and capitallze upon 
the fact that children love macaroni 
foocb. We must sell the doctol'S and 
the medical proft!sslon. This means we 
must continue to Improve and stress 
quality. 

Macaroni's loclal prestii(! should &e 
enhanced. Manufacturers should stress 
the convenience of the dry product 
which can bl! prepared more quickly 
with packagd sauces now on the mar
ket than any of the frozen combinations 
sold UJ convenience Items. Effort 
shoulri be made to incrcue the we of 
macaroni and noodles 01 a side dish, 
emphnslzlng them 01 a staple of diet. 
Relatl-d Item selline Is most important. 

8el111td lIem S.lUng 

Elinor Ehrman of Sills' New York 
office reported on two related Item pro
motions: the Euy Fix~n' CBlSerole 
campalin, Van Camp's 25·cent con· 
sumer redemption deal for Chlcken·Of· 
The·Sea Tuna and the conlumers' fa· 
varite macaroni or noodles is for Janu· . 
ary-February seiling (page 10, Maca· 
ronl Journal, for December, 1959). 

The Carnation Company is sponsor· 
Ing a Lenten promotion comblnln. 
tuna, olives, macaroni, with evaporated 
milk. A display plcec is being devel
oped with slots for the four Ingredients 

NEW 

to be backed up with national advertis· 
Ing. 

In Allenclanc, 

The follow1nl attended the mecUn,: 
Emanuele Ronzonl, Jr. and Roger DI· 

Pasca of Ronuml Macaroni Compan)'; 
Albert Ravarlno of Ravarlno & Freschl; 
Vincent F. LaRosa and Vincent S. La· 
Rosa of V. LaRosa & Sons: C. F, Muel· 
ler and John Murphy of C. F. Mueller 
Company; Lloyd E; f·klnner and Nap 
Bcaureiard of Skinner Manufacl urinl 
Company; Robert I. Cowen and hlt'lvin 
Oolbert of A. Goodman & Sons; John 
Zerega, Jr. and Paul Vermylen lif A. 
Zerega's Sons: Anthony J . . GI(li .. of 
Bravo Maco.ronl Company; Nk l, .. las 
ROSlI of P & R Corporation; JI' ~ph 
Scarpaci of Bay State Macaroni \ 1m· 
pany: Louis and Rosario Conlsl of 
Paramount Macaroni Company; I Ina 
OrlW of I. J . Grass Noodle Com! 11)'; 

Jim Wllliama and John Westerbl of 
the Creamette Company; Antho: J. 
Cantella of Prince Macaroni Com II)' ; 

Bob Green and Jim Winston I the 
Notional Macaroni Manufacturer As· 
loclation. 

Allies In attendance included 'aul 
Ambrette of AmbreUe Machlner~ ~or· 
poratlon; John Amato of Clef! unt; 
Frank Kaiser, Bill Berger and B. 'lui' 
lenweber of Buhler Brothers; J . . cph 
and Leonard DeFrancilC1 of the De· 
Fram'lac! Machine Corporation; D,·nato 
Maldarl of D. Maldarl & Sons; Gene 
Kuhn, Walter OUAdahl and Jim Uris· 
call of Amber Milling Division, (iTA: 
William A. Julien, Charles C. Chin~kl 
and Ernst Horstmann of Commllnder 
Larabee; Joseph DeMarco of Ql'ncral 
Mills; Anthony DePasquale and Sill F. 
Marltato of International Milling Com' 
pany; Lester Swanson, David Wltson 
and David F. Wilion of King: Midas 

TUB MAc.uONl JOUINAL 

Flour Mills: James R. Affleck of Wit-
111m Penn Flour Mills: Bill Hosklr" of 
G. G. Hoskins Company: Thomas F. 
Sanlcola of Faust Carton Corporation: 
George J. Rulenacht of U. S. Printing 
" IJthograph: Charles Rossotti, John 
Tobia and Arthur Tarditl of Rossotti 
Uthograph CorporaUon--:----

SuppUan Social 

In the evenln. a Suppliers Social was 
held at the New York RlCle Club - Tiro 
A Segno • on MacDougal Street In 
Greenwich Village. While lome of the 
dell.'lIatet at the afternoon meeUne 
could not attend the dinner, they were 
ttl 'laced. by others Including Alexander 
Frank and Philip Polimeni of DeMar· 
tirl. Macaroni Company: Louis and 
Jo, n Sagglo and Joseph COlliello of 
p" amount Macaroni Compan) : Joseph 
OJ rdano, attorney ; A. Alphunsc de· 
Bt !, American Artichoke Company: 
AI 'ed Rossotti, David McKh ney and 
M. iam Morris of Rossotti Lithograph 
Ct poration; Mary and Je.:k Compan-

Around Iha labl" AI 8 .. .,lno. Jo. D.Msrco. Jo, D.Francllcl. Paul V.rmylan. 
John Z,ng" Jr .. Da .. WU,on. Vlnclnl B. LaRosa. ChilIes 80110111. 

ello of S. Campanella & Sons: Ienatlus 
and Joseph DeFranciscl, Jr. of Demaco: 
Thomas Fox of General Mills: Andrew 
Rondello of International Milling Com· 
pony. 

Following dinner, comm~nts were 
made by Association s~cretary Bob 
Green and vlce·presldent Albert Rava· 
rino. 

Alfrerl and Chl'.rles Rossotti pre· 
sen ted their employee. John Tobia, 
with a diamond pin Bnd gold watch for 
twenty-five years of ser\'ice to the Ros
sottl Lithograph Corporation. 

Charle. ROllo1I1 Elected 
Mr. Charles C. Rossottl haa been 

elected President of the Lobel Manu· 
Illcturel'S Section of the Lithographers 
and Printers National Association. Mr. 
Rossotti Is Chairman of the Board 01 
Rossotti Lithograph Corporation, nil· 
1I0nai label and packaging producers 
with executive oflices in North Bergen, 

New J ersey He hns been active In the 
buslncts and in label manufacturing 
circles for over 35 years. 

The Hossotti organization In exist· 
ence since 1898 has pioneered the usc 
of multl·color pnl:kaglng on labels and 
'(lldlng cartons. 

Mr. Rossottl, nn outstanding ligure 
and noted authority In the lithograph 
Industry, is also a member of several 
rood trode associations, and Is active 
In 0 number of community organlza· 
tlons. He !lves with his family in 
Enclewood, New Jers~y. 

About John Tobia 
John Tobia was brought up on a 

form nt Closter, New Jersey where his 
falher stili lives. He came to Rossottl 
In 1034 in a man·Frlday capacity when 
Ihey were still on Varlcit Street, in 
Ncw York. He wus then barely out of 
high school ond It wos a bod depression 
year. He started seiling for Rossottl a 
few )'I)urs ofter his apprenticeship and 
hUll bel'n selling ever since. 

He has on InUnlDte knowledge of 
rood production ond knows every as· 
peel of food marketing ami its related 
problems. He Is, of course, a specialist 
in puckaging and printing. This in· 
eludes structures, design, boord, print· 
Inn 8urfoce, color and the promotional 
'.'alue of good pockug\ng. he has been 
successrully helping ond servicing his 
label and cortun custumers for mBny 
)'eUtIi and is one of Rossotti's ace sules· 
men. 

His a cad e m I c training Inciudes 
courses at New York University. He Is 
a collector of fine urt orlgh,als and a 
tulentt.'d handy man at home, building 
his own garage last year. He lives with 
his wife Kay and l?·year old son John, 
Jr. ot Haworth, New Jersey. 
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Paul S. WlIIls, president, Qrocery 
Manufacturers of America, tnc .• caned 
upon lood industry management to 
make a renewed effort to encouralie 
creativeness among !u people and 
avoid "me toolsm", This Is necessary, 
he said. If the Industry hope. to can· 
linue the fabulous growth pattern It 
has shown since 1946. These ~mmenu 
were pllrt of his address In opening 
GMA', 511t Annual Meeting which had 
as Its theme "Setting Our SlghtJ For 
The Sixties", 

Noting the steady Inereale In lood 
and grocery store sales from $33 billion 
In 1030 10 $53 billion annually today, 
Mr. Willis attributed this to the Indus· 
try's attention to "the extra thlnp 
which stimulated this growth". He 
singled out such extras as devl:loplna: 
new and Improved produc:a. more ef· 
fectlve advertising, benet selllna. bet· 
tet promotions, Improved merchandise 
ing, elUdent distribution, improved 
super markets, and better trade reta
tlons, 

Well ManagR Indul1ry 
Mr. Wlltis saluted the Industry for 

being well managed at all levels. He 
listed al contributing factora: the high. 
ly competitive nature af th~ industry 
wllh Its margins so low that it mUlt 
operate efficiently; the 1m m ed I. ate 
dally ('(Intact with peeple and the need 
to serve them satistactorlly; and the 
foresight of management In planning 
ahead Intelligently and CQurage<lusly. 

At the same time, Mr. WIllis warned 
the Industry that it faces even greater 
competition for the consumer', dollar 
from products outside the Industry. 
"We are, of course, aware of the keen 
competition for the consumer', dollar 
tram automobiles, television, clothing, 
etc., but It may surprise you to learn 
that the :.merican pcopie are spending 
an estimated $41 billion a year tor 
'fun' - tor such 'leisure· time' products 
and services 85 playing cards and 
movie admissions, to swimming pools, 
recreation and travel all over the 
world." 

"We now compete aaainst trips to 
Europe," he said. "Before long we may 
be competing ~galnst trips to the moon. 
We live In a chancln, unlvene In 
which evolution ls a basic law." 

"Change Is the order of the day. But 
In this jet age, changel seem to come 
taster, there nre mare at them, and 
they seem more pronounced." 

Mr. Willis sold people aU over the 
world are developing new living habits 
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and new buying habits as they discard 
old attitudes. "Their goals are set for 
new and better things and they are 
attaining e can a m I c circumstances 
which enable them to aflord better 
thin,s. 

"While this revolution in expecta. 
tlons Is tH'U' In many other countrlel, 
these exp".:. ... t1ons for better thin,. 
have prevailed In America for a long 
time. But the pace leemlngly Is now 
grr.an J accelerated, American house· 
wh'or, lire always looking for new aM 
bethr things and greater varieties of 
products with which to satisfy the 
needs and wishes of their families. And 
they arc looking for way. to shorten 
their household chores thereby giving 
them more time for other things," 

IndependeDi Youngslen 

"Children of pmcnt vintage are de· 
claring their Intellectual Independence 
at an early age. They are developing 
eatino: habits and product preferences 
which arc Quite different from those of 
their parents. They wlllirow up using 
more of the In.tant and convenience 
foods, and foods at tomorrow which arc 
It III in the laboratories, Few will asso
ciate uran&e Juice as coming from trult 
growing on treel, but simply atttpt it 
aJ comins out of cans, They are likely 
to be much more selective In their buy· 
Ing and leu responsive to the 'repeat 
and blast' type of advertising, They 
will expect loalcal reasons for buying 
the product. 

"The size at the 'white collar' group 

will be Incr~aslng and the size al Ihe 
'blue collar' group will be decreu~ml , 
That poses both a challenge and an 
opportunity to management. A chal· 
l.ng. because the new type employee 
will want more person,,' satisfaction 
from his work; an oppcrlunlly becDuJe 
his mind will be marc open to rea· 
soned appeals. 

"Another Important change In oW' 
economy Is the frequency of change in 
residence of our people. Every year 
nearly 10 million families or 33 million 
peepie move Into different homes, ThiJ 
represents about 20 per cent at our 
population," 

Ayold "M.-loo-lam" 
In plannlna for the fut..re, Mr. WIlIIt 

urged managements of both manufllc
turers and distributors to make a re
newed effort to encourage creativcncu 
and lett·rellance among their people 
and to avoid "me· tao·lsm", 

"It Is very easy and normal", he slIld, 
"for people to follow palterns, There 
may be better ways of doing thlnl" 
Encourage your people to try and find 
out. Give them a chance to make mi.
takes. 

"The growth of our Industry hIlS 
been due largely to our ability to 
create new thlnss and better ~al'~ of 
serving the consumer. If we arf! to : 'IC

ceufully meet the competition h 1m 
other industries in the spa c e 'Ie 
ahead, we wlll need to pioneer I 

creatively than ever before. 
"1 have enough faith and contld 

in the monngementa of our Indwl l 
all levels to predict that by WOI 

as a team we will more than 
our own." 

""'Ie of ihe Shelf , 
Annual grocery store salel will ; Ich 

75 billion dollars by 1969, accardi' ! to 
James O. Peckham, Jr., executive :Iet' 
prClldcnt ' at A. C. Nielsen Coml ~ny, 
01 thl, figure 80 pet cent will r! ;ITC' 
sent advertbed brand names, he . ,lid. 

opeaklng at the GMA meetlns :-olr, 
Peckham pointed out that manufac' 
turers' advertised brands had ImprHved 
their .hare at market from 74,4 per# 
cent to 74,8 percent durin, U159, re
verslna: a small but penlstent de.:llne 
that had been In effect since 1950, 

"I belleve," he said, "we wlll con' 
tlnue to .ee manutacturen' major ad· 
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AFTER YEARS OF RESEARCH, EXPERIMENTATION AND ENGINEERING, 

Jj)JllJJJUJJl HAS ADDED THE MISSING LINK 
TO ITS DISTINGUISHED CHAIN OF COMPLETELY 
AUTOMATED MACARONI PRODUCING EQUIPMENT ... 

a SPREADER which combines slow extrusion for a superior qual ity 
product with top production for increase in volume; a SPREADER 
which extrudes uniform stick patterns for minimum trim and an 
eye-appealing product of invariable smoothness. color and can· 
sistency; a SPREADER which produces continuously on a 24 hour 
daily operalion with the Clermont ~MP·5A. 2000 Ibs / hr press
"The Greatest of All Long Goods Presses." 

This SPREADER is destined. like other Clermont long goods equip· 
ment. to meet the exacting requirements of particular manufac· 
turers. After y\JU hilve studied the features of this machine only a 
personal inspection can reveal the full measure of its superiority. 

III 

-

1 

2 

3 

4 

FEATURED COMPONENTS 

VMP·5A. 2000 LBS/ HR PRESS 5 SPREADER HEADS 9 SPREADING STICKS 

ELBOW FEEDER 6 WATER JACIIET 10 TRIMMING DEVICE 

RADIAL FEEDERS 7 DIE RETAINING BLOCKS 11 CHAIN STICK DElIVERY 

EXTRUSION ADJUSTING CAPS 8 S riCK FEED MAGAZINE 12 MOTORS & CONTROLS 

This matchless 4 stick - 2000 Ibs/ hr spreader was designed. as 
shown. to work in conjunction with the Clermont VMP·5A, 2000 Ibs / hr 
long Goods Prpss. This press. like Its counterpart the spreader. 
is distinguished by its radically advanced design to give consistently 
high performance which shows up-where it counts- in the product. 
Increased capacity. more product. less maintenance expense for 
added net profit are the economic end results to the Macaroni Industry. 

THE MACARONI PLANT OF THE 60'. TAKES SHAPE TODAY AT CLERMONTI COME SEE FOR YOURSELF. 



2 HEADS AND .. STICKS 

The first spreader which 8ICIrudes through 
2 heads and on 4 sticks. Each head, with 
its own die and 2 sticks, produces 1000 
Ibs/hr on high speed for a tolal of 2000 
Ibs/hr and 750 Ibs/hr on low speed for a 
tolal of 1500 Ibs/hr. 

I ELBOW FEED WlTlI ~ 
M.DlALI!IST!!!!~fj 

The first spreader to eliminate compllcatod 
piping. Has r.ne elbow feeder from the 
press supplying the radial fe~ders going 
to the 2 spreader heads. Each rad ial feeder 
i~ Cl f the Sf.me length to insure equal dis· 
tribution r.f pressure to give constancy In 
product ~exture, tenderness and flavor. 
Each radial feeder Is easily adjusted to 
regulate flow of mixture through each die 
by turning the extrusion adjusting caps 
with a wrench. 

WATER J~CKETED H~DS 
The first spreader to have 2 extrusion 
heads totally enclosed In water jackets to 
maintain a fixed, stable temperature on 
each die. This also contributes to equal· 
izing flow of mixture for an ev(:nly extruded 
product with only mInimum trim required. 

TRIMMING DEVICE PREVENTS CHECKING 

The trimmer has sickle blades to prevent 
crimping or closing of holes on tubular 
products and trims product straight and 
even with no ragged edges. It is easily 
raised or lowered to trim products 18 to 
24 inches long. Designed for long, eff!· 
..:ient, trouble·free performance. 

RAPID fEED MACiAZlNE 

The magazine holds and feeds approxi· 
mately eighty W' dla. ribbed aluminum 
sticks but is designed to also handle any 
type and size of stick. The %" aluminum 
sticks, which are straight and have just 
enough give under product '"ad to prevent 
rolling, are more adapted to rapid maga· 
zine feeding and elimination of excessive 
waste. 

SIM~ AND FAST -DIE R~AL_ 
Each die is quickly removed by sliding it 
out of its head after simply loosening and 
removing the die retaining blocks. 

uLTliiAtE 1!.I.;jANI!.~~ 
Meets the most demanding sanitary reo 
quirements - stainless steel and chrome 
plated construction with streamlined, 
bright, clean appearance. Cleaning greatly 
simplified since only the elbow feeder reo 
quires removal . Each radial feeder Is easily 
cleaned by simply removing the extrusion 
adjusting caps and using a cleaning rod . 

VfRSAnUTY AND COMPACTNESS 
....~... .~ 

Extrudes all types of long goods: round. 
solid, flat, fancy and tubular. Operates witn 
all existing long goods presses and dryers 
Designed to occupy D minimum of spaC! 
and fit into any existing long goods line 
All motors, controls and mechanisms arr 
neatly housed In Ihe frame and complelel 
accessible. The chopper· blower is als· 
housed In the frame to eliminate the hai 
ard of personal injury • 

Grocery Trade Practice Recommendations 

.~ ix national grocery distributor osso
ci·.tlons have joined with G roc cry 
M.mufacturers of Amerirn In an his
toric statement or recommendations on 
tr.lde practices, Includinl: the matter of 
payments by manufacturers to dis
tributors for advertising and promo
tion services. 

The joint recommendations. adopted 
after several years or mutual study 
and discussion. were contained In a 
booklet "Trade Practice Recommenda
tions for the Grocery Industry" doted 
November 9. 1959. which W811 r('Jellled 
at the 51st Annulil I\:ieeling of the Gro
cery Manufacturers of America. 

''Thls action" soid GMA President 
Paul S. Willis "should stond as a real 
milestone or progress in the trade prac
tice area. Provid.ed the recommenda
tions are communicated to the operat
ing people in manuracturer and dis
tributor companies - and applied by 
them - this should mork the end of the 
'ioose cooperative udvertlslng dollar' 
with Its questionoble legollty and low 
return per dollal' invested. It should 
iO a long way to restoring advertising 
and promotion payments to the origin
ally intended purpose: namely, a rea
lonable payment by the manuracturer 
to the distributor for the performance 
of a mutually valuable service. 

"Allowanc." Outworn 

We hope," he continued. "that the 
IU gesteri new nome 'Cooperative 
M· "chandising Agreement' will be unl
v(' ;811y applied and that It will en
til Iy replace the outworn and mis
lei ling term 'advertising allowance: 
n i old term, by itl very sound, lug
Ie s a gift with no requirement of 
Pl' ·ormance." 

he joint recommendation on Coop-
er; ive Merchandising Agreements was 
an .' one of several recommendations 
fo) imrrcving g roc cry distribution 
mt hods, lowering operating costs and 
re) leting better service adopted by 
rei resent"Uves of Grocer), Manufac
tUI :n of America and of the six na
tio.l al associations of distributors. 

'1 he participating distributor groups 
Were: Cooperative Food Distributors of 
America, National Association of Re· 
tail Grocers of the United States, Nu
Uanal-American Wholesale G roe e r s' 
Auociation, Inc., Notional Association 
of Food Chains, Super Market Insti
tute. Inc., United States Wholesale Oro
ttn' Association, Inc. 

IA>luAIY 1960 

The practices included some 16 areas 
or joint activity, including: pllyments 
for advertising and promotion set\'ices; 
deal merchandise polnt-o(-sale mate· 
rial; promotions; coupons; new prod
ucts; shipping cases; and compliance 
..... ith Robinson-Patman Inw. 

On the subject of advertising pay
ments. the booklet recommends "that 
the Industry adopt the name "Coopera. 
tin Merchendlslng Agreemenl 
("CMA") COVering any arrangements 
for advertising and promotion agree
ments between manufacturers and db
tributurs. Such CMA agreements shall 
define (0) the payments for specUic ad
vert ising set\'iccs, (b) the payments for 
specific promotion services and (cl that 
evidence of performance must be sub
mitted before payment is mode." 

On deals, manufacturers are re
questcd to give distributors from four 
10 six weeks' notice about forthcoming 
ueals in order to give them on oppor
tunity to dispose of their regular stock; 
and also 50 they can plan a tie-in pro
motion. The booklet calls for a fixed 
policy on the part o( the manufacturer 
covering the following points: (a) ter· 
mlnation dote; (bl ..... hether distributor 
cILn plnce one or more orders; Ic) whcn 
mnnurncturer considers final shipping 
date; and (d) assurance that deal Is 
over at termination time for evcryone 
slmuitaneous!y. 

Manufncturers and distributors to
rcther shoul4 discuss point-of-sale ma
terial, deciue on what they want, and 
then order it in the some fashion as 
merchandise, on appropriate requisi
tion rorms. 

The conferees agreed that dlstribu
tara like special promotions. Gencrally, 
they need from four to six weeks' ad-

vance Information abuut forthcoming 
prumutlunll and advertisinll campaigns 
in urder tu tic In with them. 

While thl'l'I~ has been an over-all 1m
pl'IJ\'ement in the handling of coupons, 
distrlbutorll point to the reappearance 
of coupuns which vary In size from the 
spec ifications sct forth in the GMA 
Coupon Dooklet, and which arc dim
cull nnd costly to handle. Ragged-edge 
coupuns nrc \'I!ry costiy to handle. 

The booklet recommends the presen
tation of u new product should be ac
companlLod with rensonable samplcs of 
the itcm, full information I1n prices. re
sults of research and marketing tests, 
promotilln und advNtislng pltms - In 
short. ('omplele infurmation. A deter
mined effort should be made to notify 
all distributors simultaneously of the 
a\'nllobllit)· of new prodUcts so there is 
no competitive advontage. 

Compll ancl' with the Robinson-Pat
man law Is expressly speiled out in the 
booklet. whkh says, "The overwhelm
ing majority uf reputable manu[actur· 
ers and distrlbuturs are in complete 
ngrcement un the nel!d of doing every
thing possible to promote compliance 
with the Robinson-Patman law. 

" Unfuir discrimination nnd allegcd 
violutions uf the Robinson-Patman 
Law, urc unfair to Cllilcerns that op
crate within the law. Reputable manu· 
facturen and distributors oftentimcs 
Ilisc business to competitors who \'io
late or Ignofl' the law. Such illegal 
practiccs retard. rather than contribute 
to, the sound building of business. They 
rocus attention on getting or giving the 
best deal rather than concentrating on 
promuting larllcr purchases by the 
consumer. 

Robinson - Patman Task Force Announced 

Earl W. Kintner chairman of the 
Federal Trade Commission announced, 
at a Grocery Manufacturers of America 
meeting, the formation of a ten-man 
"Robinson-Patman task force." The 
purpose will be to recommend to the 
Commission how best to harness all of 
the Commission's energies toward more 
effective enrorcement of the Robinson
Patman Act, and to ad\'lse the Com
mission of programs, proc(.odures and 
actions which will accomplish that pur
pose. 

The new tusk force has been initially 
chuwed with advising the Commission 
"huw the Robinson-Patman Act's re
quirements mighl be more plainly and 
10fccfuli)' interprl!led to the business 
community und the law more e ffective· 
Iy administered." according to Com· 
missioner Kintner. 

At the same time he warnl'rl thc gro. 
cer), management executives, " Ld no 
one understand this actilln to be re· 

Continued on page 30 

17 

------ . 

L 



tB 

DEMACO 
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The ultimate test of any automatic spreader takes place in actual 

production. 

Our actual experience with automatic spreaders dates back to 

1941 . This experience includes the design and building of over 

100 spreaders. 

Came and see the new DEMACO 1500 lb. - 4 Stick Automatic 

Spreader in actual aperatlon. Come and get the facts-as anly 

DEMACO gives you these features. 

1. EXPERIENCE - ~ 

2, QUALITY BUILT" • 

3. RUGGED CONSTRUCTION / , 
4. SMOOTH OPERATION " , 

5. SLOW EXTRUSION OVER 4 STICKS'/ ~ 
6. SPEEDS PRODUCTION / I 

7. CUTS OPERATING COST / I 

8. SPACE REQUIREMENT EQUAL TO I 
1,000 LB. PRESS 

offe" you the 
complete automatic 
line 

} 
long Good. 
continuous 
Dryen 

• long Good. 
Flnl.h Room. • 

THE ULTIMATE TEST is 
ACTIJAL PR.ODIJCTION I 

• Short Cut 
Presses • 

'I 

'~'i j . ' 

: \ 
" 
'" 

, 

I 

D. FRANCISCI MACHINE CORPO~ATlON 
45.46 MITROPOLITAN AVlNUI, •• OOKLYN n. N. Y. 

IV., .... " 6."10 

Sheet Formers 
for Noodle. • 

Noodltt Cutters 
Conveyors 
Macaroni Cutters 

----_., 
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Predictions by Progressive Gro(,er Editor 

Grocery manufacturIng execuUves 
were challenged by a buslnesa paper 
editor to tie In with the changing pat· 
tern super market development and 
the higher caliber of distributor penon· 
nel In attaining a goal for the Sixties 
of "Higher Sales Per Customer Per 
Shopplna: Trip." 

Robert W. Mueller, editor of the Pro· 
gresalve Grocer, delivered a forecast of 
food d istribution In the Sixties baaed 
on a crots·aectlon survey of 200 chain 
and wholesale executives and on sC<lret 
of . tudles by the edlton. 

Mr. Mueller revealed that the con
clusIons pointed to more efflclcnt super 
marketJ run by better, more informed 
men with more merchandil ing and 
promotion know·how, enjoying futer 
and better communications. These men 
would .et hlaher standard., not only 
In product quality, convenience, mer· 
chi " dlslng and promotion, but also In 
the ethla and in the Integrity of "the 
natlon'. biliest bUline!l." He chal· 
lenled Irocery manufacturcrs to recog· 
nlze these facts and to adapt their mar· 
ketlng plans accordingly. 

Btor. Numb." Declln. 
Tracing the palt of the food store 

and the development of the super mar· 
ket, Mr. Mueller predicted that the to· 
tal number of grocery .tore" which 
have steadily declined In recent yeaf1 
to 285,000 In 1959, would drop further 
to 250,000 In 1965. On the other hand. 
super marketJ - which he defined as a 
store with annual aale3 of $315,000 or 
more _ would reach totals of 36,000 In 
1965 and 39,000 in 1969, enjoying as 
their share of U. S. grocery sales 74 
per cent In 1965 and 75 per cent In 
1969, compared with 68 percent In 1958. 

AI It applies to the relative Impor· 
tance of "super general", bantam 
. tote., and regular super market. In 
the 60'1. Mueller foresees the regular 
super market In top place. 

According to him the 100 present 
"super general stores" - devoting half 
of their volume to groceries, meats, 
produce. daIry and frozen food. and 
the other half to ml lor appliance., 
clothing, phannacy, spa r tin, good., 
auto l upplles, gifts, etc. - utilizing be
tween 50,000 and 100,000 square feet, 
may Increase. to '100-800 by 1965, but 
will handle no more than 1-1/2 to 2 
percent of tolDl lrocery .. Ies. 

In sharp contrast to the .uper gen
eral .tore are the small drive·ina and 
the bantam •. The drlve· ln Is a nelsh· 
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borhood or edle·ot· town location with 
parking, while the bantam. a &Caled
down ver:slon of the super market, Is 
usually located In crowded areas. The 
survey panel IndIcated that these vest· 
pocket stores were doing "very well," 
with 1,200 built In the past 12 months. 
These are growing rapidly but are st1ll 
not expected to account 'or more than 
2 percent of sales In 1965. 

AI for the super market tuelf, Muel
ler'l Itudy Indicated that there was no 
longer much Interest In bigness unless 
bigness can be prontable. Average size 
of store Is not expected to Increase. 
Future super. in Mueller'. opinion wUl 
continue to rlnle between 10,000 and 
24,000 square fret overall. 

From a contlnuln., bl.w~k)y sur· 
vey. undertaken by the Retailing Re
search Division of Prolresalve Grocer, 
of 150 chaIn and whole3ale headquar
ters buyers, Mr. Mueller traced the 
o\·cro.ge nllmber of Items handled by 
the "typical" grocery oullets 'n.lm 867 
In 1928 to 3,000 in 1946 and 5,400 In 
1958 and predicted that 1965 would see 
6,400 items and 1910 lOme '1,000 items 
handled on the average. Accordlna: to 
the survey, each week the average 
chain or wholesale headquartetl adds 
0.8 new items, at the .ame time drop
pi." 4 Items. 

Th. Com.ra 

Mueller stated that the greatest sales 
gains' In the Sixties would be posted 
by: (1) frozen foods: (2) frozen fresh 

meats; (3) IOn goods; (4) ar~rl. J: 
and (5) health and beauty aids, Secofl" 

Ina to the lurvey. 

Mr. Mueller then put non· food. in 
their prop~r perspective. The basic 
non·foods are health and beauty aldl, 
housewares, loft loads, m a I a z 1 n e .. 
toy •• record., and .laUonery. In 1950 
sales of non·foodJ , In food .tore. 
amounted to $220 mlllion. By ID~8 they 
had rlsen to 1 billion 820 million dol· 
lar'S, an Increase of '1'00 per cent u 
comparro with an increu c of 81 per 
cent In total sales of all 8fOcery and. 
comblnaUon Itorel. AU catelarlc. of 
non·foods accounted for 5.2 per cent of 
total atore aales and 8.4 per cent of 
each gran profit doUar earned by the 
entire super market. Further, non-foods 
brought In from 20 to 35 per cent of 
total store net profit. 

AfflllatloD Pay. 

Dividing ,rocery sates by type of 
oraanilation, Mr. Mueller pointed out 
that In 19~8 chains - opera'otl of 11 or 
more store3 _ accounted for 39 per cent, 
afllllated Independents - member. of 
co·ops and voluratarles - accounted for 
45 per cent and unaffiliated IntSf'pend· 
ents 16 per cent. By 1985 th~ panel 
predicted thpt the chains would control 
42 per cent of grocery sales. afllUalf'd 
Independents 47 per cent and unanill· 
ated Independents down to 11 per ttl't. 

Accordlna: to an FTC study of II .. 
eery distribution, sales at co-op wal . 
houses increased by 356 per cent in 1 I! 

lost ten yeatl, with thos l!! of voluntl Y 
.wholesalers Increasing 181 per cent (l J 
the chalnslncreaslnl 107 per cent, D 
Ina: thl, lame verlod the lales of ' e 
un&ff1Uated Independents stayed I ' a 
stand·ltlU. 

The Job of the erocery manutacll! :f 

to make hb products and promoti II 

available at retail stores wu aet II 
In th(: estimate of the l;umber at b ;. 
Ina: offices at the diatrlbutor level ,y 
106S. Accordlnt t>l Ule paMI lun y. 
there will b4l ii41i voluntarlell buy ". 
omees In UI05, 23U co-ops, 350 tho n. 
and 1,600 unalfillolted for a total of 
2.825 buyln2' oH'lce,. 

Mueller next turned his auention to 
the men who will be guldlnl the dc' 
tinles of these expanding super market 
operatiollJ. The super market manaG~r 
today Is responsible for a .tote of 
20,000 square feet, houslnJt 6,000 items. 
lervlces by 90 employees. with weeki)' 
sales of $60,000 from 15,000 cUitomcrJ 

CoDJlInled on page 30 
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not once ... not twice ... but 3 times 

chose BUHLER Automatically Controlled 

with AUTOMATIC SPREADER 
and 

AUTOMATIC TAKE·OFF 

food Products Ltd. 
LONG GOODS DRYER UNITSMONTREAL. CANADA 

• superior performance 

• easy maintenance 

• sturdy construction, less down time 

• capacities up to 1100 lb •• per hour 

AI,lIomoljc Sprlad.r, r,ol'lIl" from Aulorno/ic Spruaa" 10 Preliminary Orr'" 

CATELLI Food Products. Ltd. hOI 0150 in,talled lei our engineers show you what Buhler equip. 
2 BUHLER SHORT GOODS LINES, each with 0 menl can do for you. 
copacity of 1400 Ibs,f hr., bccoulc Buhler equip. 
ment payJ off In profits. Wrlfe or phone lor lull Information. 

BUHLER BROTHERS, INC. "" ",,-;,:.,,~. , 
, 130 COOLIDGE AVE., ENGLEWOOD, N. J .• lOwell 7-1100 ~ 
Sale~ Aeple~enial l wc' I ( MJIII" Co \U\ fll1\:t'II" Cal • HJn~ lfl~1: \fI~ All 0S Cdl . Arlhur l'I utll NI 'I'Y Orl!-MI\ \ I~ 
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Research is Termed Major Influence 

Six broad areas of research are ad· 
vocated as vital tor ptannlna: for prog_ 
rCII of the food Industry In the Six
ties, by J. P. McFarland, vice president, 
General MllI., Inc:. 

0) consumel' fact findln. • to un· 
co\'cr needs lind wanta and predict 
trendl; (2) bll!lic research - to develop 
new physical techniques; (3) product 
development l'e.earch • to chanle Ide .. 
Into prototypl!s; (() packaging rcsearc~ 
- tet create new. clothing and conveni
ence tor tomorrow', products: (5) reo 
seart:h on advertising and marketlna: 
techniques; and (6) research on re
search - to Improve our research tech
nlqve. themselves. 

To ln~ure their proper functioninl. 
Mr. McF.rlanri called upon general 
management to allocate the money 'or 
the six research areas, to structure the 
organizational let-up In such a way 
that the various types of researth can 
increase In health, strength and pro
dudivU)' and to accept ils "share of 
moral responslb11lty for the distribu
tion of the bounty that this land pro
duce., 

"More and more, our search for new 
markell, for new foods for old tTulr
kets, for new service and new con
venience, wil1 be a major Influence for 
chanae in U, S, Jiving," 

TomoRo ... •• Opportunltr 
The purpose of "consumer fad find

ing" ls to uncover the need which will 
1epresent tomorrow's opportunity, ae
cordln. to Mr. McFarland, He pointed 
to the one and a half ml1llon punch 
cnrds resulting from the Nat Ion a I 
Menu Census of the Market Research 
Corporation can due ted in 1957-58 
umana 4,000 housewives and the suc
cessful depth surveys of the habib, at
titu.iel and problema of a given con
lumer IrouP as the necessary large 
scale Investllatlons for plannlnlfor the 
Sixtict, 

Mr, McFarland described "basic re
search" 81 the creation of new physical 
toola, new processes and new knowl
edge resulting In lonl range, funda
mental explorations, Becaule the ap
proach tends to be that of "pure" re
search, suppliers, medical centers, uni
versities and governmental laborator
Ies play an important role, 

Of Jona: ranle Importance to the food 
Industry, "bulc research" hu recently 
developed: chromatography and the 
separation of odors for the production 
of flavors; bailable film which pennlb 
food to be cooked right In the package; 
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microbiology to meuure the presence 
of the minute or"nllma that affect the 
flavor and keeplnl quality of foods; 
instantlzlna: to alelomerate and permit 
the ready dillolution of powdered bev
erages; freshne .. preservers to add to 
the shelf life of such products as ce
reals, dehydrated potatoes and nuts; 
improved mix ingredlenta with belter 
leavenings, emulliliers, .hortenlng. 
and flour; and Improved dehydration 

, to withdraw molltute &0 carefully that 
the solid food I1!mains in sponge-lIke 
fonn with empty canal. which act as 
capUlarles durlnl rehydration, result
Ing In new hllbs in flavor retention, 

"Product developmcnt," according to 
Mr, McFarland 11 the development ·of 
a prototype or worklnl model wherein 
the Idea takes form, Throulh further 
research the prototype il then im
proved In appearance, convenience and 
other built-in consumer satisfactions, 

Packagf BtHUd. 
Notinl that "much remains to be 

done" In the field of "package re
search," he listed II on the drawlna: 
boardl or beyond such new develop
ments as: muzzle-Ioadln, cartons; bar
rl(,r films, clear, rilid plasties which 
can combine vlllbllity with unbreak
ability; lighter canl, which may wellh 
as little as one hAlf of present ones; 
cans with new opening and re-closing 
features which will combine plastic 
with metal ; lighter and .tronger Ilass 
containers which are already available: 
new protective coverln .. which will be 
combination. of platie and organic 
materials; new types of tubel and 
squeeze bottles offering venatlllly for 
new producLl; and aluminum contain
ers which are already In use for all. 

"PAckallna: 11 lolng,". he said, " to "e 
involved In a lot of food bu.lness fiI . I ' 

petition In the yean to C<lme, B,Id 
those who take the tint liant sh·Jls 
here are golna: to be well rewarded." 

Mr. McFarland Identified "research 
on advertising and marketlnl tech· 
niques" as the final research step in Dr· 
riving on thet national market with the 
belt poulble produd In the best pos· 
sible way, with a most carefully 
lCul~tured answer to people' .. need •. 

He claimed that advertlslnl research 
had lullered from two facton: a fall· 
ure to approach the problem system
atieAllYI and a "naivete" about what 
should be measured in "our advert!s· 
Inl efforts," As for the testing of mar· 
ketlnl techniques, he further claimed 
that the surface has bar ely been 
scratched, 

"We in food management," he said, 
"have had a great deal to do with 
chanllnl the face of America in reeent 
years, and thl. will become (ncreulng
Iy the ca.e, We have a moral duty as 
well as a corporate duty, to . eek prog· 
ren through research. thereby being 
good stewards and keeping faith with 
the American consumer." 

Plans to Improve T.en Diets 
Plans of the U. S, food Indultry 10 

improve diets of teenagers, descrlll' d 
as the larleat sinsle repository of pi ,r 
eatlnl habits In the nation, were I • 

ported by Homer R. Davison. of C 1-

cago, president of the American M, 11 
Institute and planning com mit t , e 
chairman for the National Food CI 
ference, He said that recent nutrlt n 
studle. showed: 

That 50 per cent of teenage girls 
eeive Inadequate amounts of prot n 
and Iron, 

That while teenale boya are not 0 
badly off as Ilrll, dletJ of 20 per (", 11 
of boYI are low in calcium; 10 per c II 
low In Iron and Vitamin A; 20 per (" .111 
low In thiamine and 40 per cent low In 

Vitamin C, 
That 15-year-olds who ski p p . d 

breakfast generally do not make up 
later In the day for the foods tl ll'Y 
miased, resulting In a dally short li lle 
of nutrients, 

That teenager eatin. habltJ tend 10 
become ·poorer with age, 

The National Food Conference, com
posed of nearly all aelments of the 

Continued OD page 21 
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Ilurum ReHarch 
lInd Development 

Two new durum wheats, Ld 389 and 
Ld 392, are scheduled for release to 
I rowen by the North Dakota Agricul
Illral Experlmcnt Station ror seeding 
11ext spring, These wheats possess bet
ler rust resistance Ihan present com
merch,1 varieties and combine deslr
p,ble qualily characteristics wilh short
,cr straw - a lon~-nceded characleristlc, 
These varieties are avullable now be
cause of more adequately supported 
and intensified rescarch programs. 

The Rust Prevention Assuclation 
worked to oblain a $125,000 Cereal 
Technology Laboratory Bui1dine. eight 
research greenhouses, a $50,000 Plant ' 
Breeding Field Dulldlng and the rl'Cent 
appropriation of $i50,000 for a Plunt 
Science Building at the Nurth Dakota 
Agricultural College, 

Federal opcrating budgets for re
liearch scientists working on durum 
and bread wheat at North Dakota were 
increased substantially last )'ear as a 
result of Rust Prevention Association 
presentations to Congres!l. Sl'veral of 
these men were pla("ed at North Dnkola 
originally as a result of Association 
efforts, 

The recent appropriation of $1.000 •• 
000 for n Crop Research Laborator)' at 
the Unl.vcrslty uf Minnesota will bene
fit rust contrul programs on all wheat. 
Plant growth chambers and other rl'
~earch facilities wll1 p l' r mil lone
needed cxpanslun of basic and applied 
r~search on rust control. wheat qual
ity, geneticJ and plant breeding. This 

From leU I Dr. Kenneth Leblock. U. S. Department of Agrlculluu durum 
breeder; Cene Hayden. RUII Prawenllon Allcdalion: Dr. A. B. Cempb&l1. Canada 
Deparlmanl of Agriculture: Dr. R, C, Uhand •• U. S. Deparlmenl 01 Agrlculture l 
Mexican I.chnlclanl. 

first phil lie of II plannl'ti $0,000,000 Crop 
neseurch Lnburalury is Ihe result uf 
fou r yenrs of concentrutl'd effort by 
the Rust Prevl-ntion Association. 

A Rusl Preventiun Associlltlon spon
sured winter incretlse program was 
t.stabllshed in Mexico six )'ears aco to 
speed durum whent development. A 

sl'cond crop" Is grown eat'h winter of 
t'xpt' riment ol bn'l'dint' lines frum Uni
led States lind Cnnndiun expt'l'iment 
stntions to rcdut'e Ihe 10-12 yeilrS pre
vious\)' required Itl dl'\'l'lop Dnd lesl 
new whcul!l. Ld 3110 and Ld3!)2 Wl'rc 
gruwn in tilt! Ml'xlcan plantings nnd 
nrc a\'aillible sl'\'eral yellr:; earlier as II 
rl'sull . . 

Approximately 1.000 durum wheat 
brcl-ding linc~ were slocdl'ti in Mexico 
lost month frulll the Nurlh Dukuta 
Agricu\turul Experiment Stutiun fill" in
crease this wintl'r, Du rum~ (1'011\ Cun
ado huvc /lIst) becn ~rtlwn in previllu)! 
years. Frum Ihe Mexlcun pI un lings will 
cOlne the dU1'\1I1l \'uriellt's lIt thl' fulure , 

The United Slull'S Depllrtment or 
A!:rlculture hns t'slublishl'ti II winll'r 
rust Il'S!inc urea In IJUI.'rto Rit'O where 
cerenl bn.'l'llinc lint'S (rum eXI}l'rimcnl 
stotiuns cun be It'sh 'd uGuinst danl:l'r
tlUS rusl rUt'cs. The Hus! Prev.~nllun 
Assodallun pl"t~Sl' nll'd the n'·e..! fur the 
$25,000 ubtuinl'd from CUIl!:rcss lust 
)'eur III expulld Ihl~ lu·ub·rUlil. This is
lund lut·utilln permits Il'Stll l!! of dm-um 
breedin/{ lines willlllut dun~el' III the 
mllinlund durulll t'I"UP, Only rust nH·l'S 
which hu\'c alrcudy becn found in 
Nurth Aml'rit'an crain fields are USl.-d. 
in Pucrto nico, 

WlAler plantlngl h ..... b •• n mad. Jor Ihe la .. Ilx yea,. by the RUII Pr .... nllon 
Asaoc:l&tlon Ihrough Ih. cooperaUon of Mulcan leienlbll al thll expulment 
Ila110n on th ....... coasl of Mulco. 

This fucilily is u mujur !llt'p in 
strengthl'nin..: rust cuntrlll prllcrUIllS us 
it permits lesllnJ: lIrl'cdi n!: lintfs lll(u imt 
dtlllGcruus rUt'Cll lIdure thcy lIl'cume 
wid'~spreud lind dcstructive, 
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FOR YOU 

ADVANCED TECHNOLOGICAL IMPROVEMENT; 
Save Space - I ncre ase Prod uctic.ln 

Improve Quality 

* NEW 

**NEW 

NEW 

POSITIVE SCREW 
FORCE FEEDER 

improves quality and increases production of long goods 
short goods and sheet forming continuous prelSes. ' 

3 STICK 1500 POUND 
LONG GOODS SPREADER 

increases production while occupying the same space os 
a 2 stick 1000 pound spread.r. 

1500 POUND PRESSES 
AND DRYERS LINES 

now in operation in a number of macaroni-noodle plants 
they occupy slightly more space than 1000 pound lin.s: 

These prenes and dryers 

are now giving excell.nt 

r.sults in these plants. 

'* Pa'en' Pending 

* * Pafen,.d 

MACHINERY CORP. 
156 Sixth Str •• t 

Brooklyn IS. New York 

SHORT CUT MACARONI PRESSES 
Model ascp - 1500 por.lndl capacity pcr hour 

Model DSCP - 1000 pound. copacity pcr hour 

Model SACP _ 600 pound, capacity pcr hour 

Model LAC' - 300 pounds copacity pcr hour 

lONG MACARONI SPREADER PRESSES 
Model BAFS _ 1500 pounds capacity pcr hour 

Model DAFS - 1000 pounds copacity pcr hour 

Model SAFS _ 600 pOPoinds capacity per hour 

~OMBINATION PRESSES 
Short Cut - Sheet Former 

She rt Cut - Spreader 

Th l'!e Way Combination 

* -QUALITY 

PRODUCTION 

CONTROLS -
S i~NITARY -

PLANT 
1515.166 SIKth Sireet 

155.lti7 Suenth Stle,' 
eIGokl," 15. N,. YOlk 

-
-
-
-

CONTINUOUS 
PRESSES 

Model BSCP 

A controlled dough as soft as de shed to enhonce telltPoire and 
appearance. 

POliti¥e "rew feed without any possibility of webbing makes 
for positive "rew delivery for prodPoidion beyond rated 

copacities. 

So fine _ so positive that presses rPoin indefinitely without 

adjPolstments. 

Easy to clean and to remove attradive birdseycd stainless 
steel housing mounted on rugged strudural steel frame. 

.,4~ette 
......................................... MACHINERY CORP. 



Plan. to Improvo Teen Diet. 
Continued from Page 14 

lood Industry, currently Is (ponsarln, 
an t'dut'otionDI campaign among high 
school s tudents to convince modern 
youth that "good nulrilion means bet· 
ler Ii\'ing." 

The campolgn will culminate. Davl· 
son sold, wilh II National Youthpower 
Congrelill to be held In Chicago on Feb
ruary J 1 to 13. At this CongreS1\ high 
school students Crom nil over the coun
try will consider such topics D8 "Food 
Comes First For Youthpowcc," and 
"Health and Nutrition 01 Youth ill the 
Space Age," 
~D(Dkerl 01 the CongrL'S5 will In

clude ath letes who will discuss with 
boyt the proper diet requirement. for 
spurts achievement; beauty authorities 
who will talk to girl participants about 
the Importance 01 sound nutrition: nu
tritionists, doctol's nnd other!. General 
chairman Is Charles Shuman. of Chi
cago, president of the American Farm 
Bureau Federation. 

Food Cornu FInI 
Purpose of the campaign, Davison 

said. Is to remind (he teenagers and 
adults as well that "food comes flut 
for beller 1I\'in8 and better health." 
Davison said that poor nutrition often 
stemmed from the fact that families 
unwisely skimped food to buy flon
Cood goods and services. 

"Too often." he said, "It Is the food 
budget (hot takes the cui because it 
provides the greatest range Irom the 
standpoi nt of either substitution or 
price." 

Davison called for greater coopera
tion at all legments of the food Indus
Iry to help solve the nation's farm 
problems. 

Noting till! many attempts of Can
grells to hundle tUrm surpluses by leg
islation, Davison sold that it was now 
ciear that the "so-callt'd tarm problem 
can no longer be solved on the form." 

"While Individual efficiency Is the 
(ormer'lI personal management prob
lem. hili business Is so integrated and 
so inUul!nc{.-d by m)'riads of outside 
fnclorll that prOl:ress In al:rlculture be
comes also an Integrated responsibil
Ity." 

Otl\'150n tiald that there was general 
agreement among food indUstry leaders 
that "the only elleetive plan which 
agriculture tan follow with any expec
tation of l ucress is to produce profit_ 
ably only that which can be sold, and 
for the most part sold as food ," 

Whl!n J was a young man 1 observed 
that nlnc out of every ten things I did 
were fullures, I didn't want to be Q 

failure. So I did ten times more work. 
-George Bernard Shaw. 
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Mounlala o. loup ••• for Salvation Army poats in the snowbound northwest U.S. 
Is checked over by Brigadier Cyril Payton {left to rlJlhtl who stcepts 111ft for 
the Army from A. Irving Grass, President of the I. J . Grass Noodle Compan)' 
of Chicago. for distribution to hard-hit sreo~ In Colorado, Wyoming. Utah and 
Montana. Workmen laading truck are Russell Wilson (center) and Harold Waldeck. 
The Grass Company has shlpPl'd 100 cases of soup (equivalent to 25.000 bowls 
of soup) to Col. Richard FIUon, divislanal commander of the Salvation Army 
headquarters at Denver Colo. who is in charie 01 Army branches In the 
weather-struck areas. 

Nap Beauregard Promoted 
Napoleon B. Beauregard has been 

appointed "Icc president in charge of 
.sles 01 Skinner Manufacturing Co .• 
Omaha, Nebraska. The announcement 

Ifapol.an B. B.aW'egard 

was made by Lloyd E, Skinner, Prc51· 
dent. 

Beauregard has been with Sklnrlt' r 
Manufacturing Co. six years, the III ,; t 
...1/2 yean as general sales manal:~ r, 

He Joined the firm as southwest '01·.' 
manager in Tulsa, Oklahoma. 

He supervises sales operations n 
Sklnner'lI 22-state mar k e tin g 01 ' I, 

which extends principally through, .\ 
the central midwest, southeast 11 d 
southwest, He has charge 01 the s. e 
of all Skinner products, which Inch. 'e 
a wide variety of macaroni produ IS 

and breakfast cereolr. 
Beauregard formerly was with URI n 

Bag and Paper Corp. of New y, II 
City and Northern Paper Mills, the I .1' 
ter us district sales manager, bel. C 

joining the Skinner organization. 
He is a native of West Dc Perc. W.,· 

con.in, and attended SI. Norbert's C, 1· 
lejl:e. 

Cake Decorations 
Decorate a birthday cake with tin/ 

flowers - one for each ycar. Any tubu
lar macaroni cut, about one and-one· 
half inches long, will serve as holders 
for the posies, Food coloring mixed 
with three ports water will lint the 
holders If dipped In 11 cup wlt~ tweez, ... , 

THE MACAlONI JOVRNo\L 

Each man to his interests •.. each woman 
to her loves. If it's macaroni products made from 
Commander Larabee's No.1 Comet Semolina, 
it's love at first sight! 
From tots to teens . .. the durum taste is topsl 

COMMANDER ~ 'D~z::;/'JO~ 
LARA.BEE ~ A DIVISION 0' "ICHIl-OANIELS-MIDLAND' MINHIAPOLIS 

!ANUAIlY 1960 

------- -~ , 
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Talk Force Announced 
Continued from page 11 

trcnchmcnl from our policy of ,.Igor_ 
oUsly enforcing the Robinson-Patman 
Act by formal actions. On the contrary. 
the recommendations of this stafl IIlSIt 
Corec, if adopted, will supplement our 
existing program of vlgorou. lawen
forcement." 

Characterizing the Robinson-Patman 
Act 81 "basically requiring a standard 
of fairness to all and Invcr to none," 
the Commissioner derlned its two pri
mary objectives as "(1) to prevent un
scrupulous buyers from abusing their 
economic power by exactmg from sup
pliers price and other forms of db· 
criminotory concessions, and (2) to 
prevent unscrupulous suppliers from 
attempting to &81n an unfair advantage 
over their competitors by diJcrlmlna· 
tlng among competing buyen." 

Cuneo! In'ltatlgatloCUI 

The Commissioner disclosed that the 
Commission Is currently conductln, 
some 125 rertralnt of trade Investiga
tions In the food Industry, besides 12 
alledged deceptive practices cllIes and 
somc 260 antimonopoly Investigations. 
Durin, rlscnl year 1958-59, the Com
mission Issued 36 complaints In food 
matten ond 31 orders to cease and de
shit. 

Acknowledging his IIstenen' con
cern over these Illegal trade practices 
and their preference to see this prob. 
lem solved with "an ahsolute mini
mum ol government Interference," Mr. 
Klulner disclosed the thlnlting of the 
grocery manufacturing i n d u s try In 
handling the problem efCectively. 

As reported 10 the Commlulon, the 
Industry would prefer a program Ihat 
would. he said. (I) be simple, quick 
and eUlelent In discouraging harmful 
practices conde~ned by law; (2) be fair 
to all members of the Industry as well 
as to the public; and (3) avoid. Insofar 
as possible. unnecessary and undesir
able reliancc on formal, rigid, expen
sive and tlme·consuming procedures 
which depend on nothing but force for 
their 5uccess. 

The FTC Chairman haUed the role 
of the Industry's responsible leaders In 
try lug to elimlnote Illegal trade prac· 
tlces "destructive of competition and 
destructive of the good name of the 
food Industry." 

Mr. Kintner expressed enthusiasm 
and confidence "that the food Industry 
Dnd the Commission can lick this prob
lem without harsh or punitive legIsla
tion, without extensive government in· 
terCerent". and in keeping with the 
principles of the American capitalistic 
system. 

Mr. Kintner deKrlbed the Comml.
sian as basically a preventive and not 
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Earl W. K1ntDer 

a punitive a,ency. WhUe some ancll· 
lary criminal actions may be brought 
by the Department ot Justice based on 
statute. enforced by the Commiaslon, 
Its cmforcement authority extends only 
to orderln. an end to illegal practices. 
The Commission',. primary responsl. 
bUtty Is to seck the abolishment ot 
lIIegol practices, not to punish those 
engaged In them. 

Siaff Hamltd 
The Commissioner revealed that the 

task force would consIst of the follow· 
Ina staff members: Raymond L. Hays, 
legal adviser, Bureau of LItigation: 
John R. Helm. assistant to the ext:CU~ 
tlve director; Frank C. McAleer, assist~ 
ant to the leneral counsel; Basll J . 
Madnes, project attorney, Rureau of 
lnvestllotlon; Franklin P. Michels, spe· 
clal leial DlsIstant, CUiee of GeneNt 
Counsel: Robert M. Parrish, secretary; 
Edwin S. Rockefeller, IWIstant to the 
chairman ; George S. Rountree, lela! 
adviser, Bureau of Investllatlon; Carl 
M. Skonber" assl.stant to the director, 
Bureau of Economics; John P. Sullivan, 
legal adviser on Guides, Bureau of 
Consultation. Mr. Parrish will serve as 
chairman. 

Proar • .,ly. Groc.r Pr.dldlonl 
Conllnued from pag. 20 

in competition with 3 or 4 other super 
markell. 

The areas of respon.lbllity of the 
store manaler of the future were listed 
by the panel as: (1) coope.·atlort; (2) 
communication; (3) merchandise setec~ 
tlon; (4) merchandIse arrangement: (5) 
special display; (6) manufacturers' 
salesmen: (7) promotion; and (8) mar
gin and proW ... 

The btcome range in 1985 of the 
.uper market owner will lie between 
$25,000 and $75,000 whUe that ot the 

atore manacer will be between $12,~ 10 
and $25,000. Dy thut time 45 per c. It 
of the owners will be coliele trait !d 
u will be 40 per cent 01 the manal' 's. 

The .uper market Industry of I ! 'l.~ 
will be a ,Iant ot 488 million SI'j'J ; re 
feet servlclnl 190,000 check out ~:ou:\ t· 
ert, accordln, to the. Progre'$ ~ve 0 1 () 
cer lurvey. It will empltly 14~,(t OO 
managers and de par t m en t hea,ls, 
1,400,000 employeel and serv'! 300,001),_ 
000 shoppert per wef:C. 

"In looklnl to the 1960's," Mr. Muel· 
ler said, "the mon\lfacturer must not 
make the mistake of thinking 01 this 
Industry 81 a shrlnkln. business failing 
Into the hands of fewer people, fewer 
stores. They must think of It rather II 
a period of .rowth, more luper mnr· 
kets, more peuple, more headquarters, 
more people of responslbJllty, all mov
ing closer and closer to the consumer." 

BoHle of Ih. Sh.lf 
ConUnued from pag. 12 

vertlsed brand. capture 3 out 01 every 
4 coRiumer .ales. With the Incre8lled 
emphasis thal manufadt~ren 01 ad
vertised brand! are giving to new, im· 
proved products - a situation that 
promises to become even more pro
nounced during the next few years -
I would not be surprised to see manu
facturers' brands approach a ratio of 
4 out of every IS sales, or 80 per cent 
of the buslneu, belore the decade Is 
out." 

This cannot be done with present 
products, no matter how good they are, 
he wan\ed. Manufacturers' advertb rd 
brands now on the market must fi! ht 
the "Battle 01 the Shell" alainst P i· 
vate labell and distributor brands ,n 
one hand and against competin. mal II ' 
facturen' dynamic, new brands on It 
other. 

Mr, P~kham described how, In Ie 
past five years, manufacturert' ad\ r
tised brands have generally been c· 
corded excellent support - in the f' m 
of Increased store distribution, redu :d 
out-of-stock, increued local advel j. 

In&: support and more sales at spe III 
prir.es - by all branches of the ' ~
trlbutive trades Includin, the lli ge 
merchandising e h a Ins and sup!'S· 
However, he pointed out. reduced I ·n· 
sumer demand for the older advert i ~ 
brands brou&:ht about largely by Ihe 
consumer's preferenco for newer "d· 
vertised brands oUerlnl luperlor Vll lue 
has frequently resulted In lower sto. 1tS 
in the stores and In a lower shari' of 
the malket. 

Mr. Peckham offered the GMA mt~ rn· 
bert four COUrtc. of action which 
would materially htlp them in the 
"Battle of the Shelr' in the next ten 
yean. 
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1 J AVAN 
SALES REPRESENTATIVES 

EOII lont, RODERT MARR & SON, INC. 
154 NASSAU STREeT, NEW YORK 38, N. Y. 

WOrth 2·7636 

West Iona: ASEECO, INC. 
P. O. BOX 862. 

LOS ANGelES 28, CALIFORNIA 

LONG GOODS AUTOMATIC LINE .uppUod 10 CATELlI FOOD PRODUCTS LTD. MONTREAL CANADA 

LvAl ",ost Imporl""t lo"g goods pla"t! 
'ocated throllghollt the ,.orld 

AIASCAL 
UNITED MACARONI 
LA MILANESA 1M ..... 

lUCK 
CllEI 
WIICMANN MEYER 
ZITOPlOMn 
P.A.F. 
LA FLOR DEL DIA 
MTlON 
AIIZ 
Alii ,., ... 1 ...... II ITALY 

1%0 

TOLUCA I,UXICO 

JOHANNESBURG SOUTH "'IICA 
MARACAIBO VIHtlUILA 

MENGEN GII"'AN1 

GI ESSEN "1"'AN1 

HOYA We.er "1"'AN1 

SENTA fUGQI""VIA 

MARSEILLE flANtI 

BARCELONA "AIN 

ADDIS ABElA nHIOPlA 

THESSALONIKI Gllltl 

Completely transparent woll. 
Automotlc return of sticks in closed cir
cuit. 
Synchronized sticks unlooder with cut
ting machine. 
Output over 900 Ibs. per hour. 

IAVAJ 
DoH. ..gg. HieD &. MARIO 

OHiCIN. IrrCIALlUAn 
.... CCHIH •• I""IANTI Pli ,,,"mel 

CALLIERA VENETA - 'AOOVA - ITALY 
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Ballio of tho Sholf 
Corulllutd hom .. ,. 30 

"Make every effort," he •• Id, "to im· 
prove your presellt brand, no matter 
how aalllladory It may be under to
day', condillon,. Such Improvementl 
may take the form of tute, texture, 
lile, ,hape, ertediveneu, color. greater 
convenience, attractivcneu and better 
p8ckaa~. But the Improvement must 
be demonstrated to reprenAt greater 
cOlllumer value. An established major 
advertised brand hal nothing to fear 
from a new brand unless It leaves room 
for the new brand to develop a prod. 
uct of demonltrably Ireater consumer 
value." 

Secondly. he urged the memben to 
Improve their brands before competi
tion forces them to do 50, "Il is essen. 
tlal to be flnt," he said. 

Tell abe CODIUmu 

Thirdly, he recommended that mer(l
ben tell the ronsumer about their im
proved products throulh advertlJlnl 
and sufficient advertlainl to funy dem
onalrate that the Improvement repre-
senll Ireater consumer value. 

Thouah secondary to product Im
provement and advertislna. Mr. Peck
ham suuested that the m e m b e r I 
stronaly consider promotions, coupon
Ina. demonstrations and trade support 
In their battle for shelf position. 

Mr. Peckhim pointed out that the 
key to winnlna the "Battle of the 
Shelr' In the Sixties iJI to have an up
to-date, improved, well-trained prod
uct supported by adequate, appropri
ate and l'Onslatent advertising capable 
ot deUvpdna "the knockout punch of 
superior consumer value." 

"This btlldlls all branches of the 
food laden retailer, distributor nnd 
manufadurer alike. Produd elwlflca
tlons where dynamic, new advertlaed 
brands have been Introduced show a 
sales increase-not just for the new 
brands alone, but for the entire group 
_ almost twice as Ireal .. other food 
store product ,roup' not havln, the 
benefit of new advertised brand Intro
duction." 

Rod Cro,. Appointment. 
F. Denby Allen. general sales man

aler for the Red Cross macaroni prod
ucls ot the John B. Canepa Company 
in Chiealo. has announced the promo
tion of the followins dislrid nlea man
alen: John E. White in Rock/ord, Illi
nois. Faber F. CasUe in Peoria, Ware 
Walker In JndlanapoH., J u 11 u a O. 
Blankenship In Louisville, Kentucky, 
and Paul J. Kee, .. ., In Chlcaso. IlUnois. 
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About Teflon Die. 

Steve Brodie at Automat .. '" C)ystf!mt 
'" Equipment Enllneerln, \".lmpany, 
Los Anleles, Callfamla, conlributea 
thele Ide .. abaut teflan dies. 

Hew IJIllh.t1c 
Teflon Is one of the synthetics de

velaped In the put ten yean. Ita elalm 
to fame I. Ita density or lack of poros
Ity. Teflon Is so clOiely tused Into a 
solid mw that it is leu porous than 
IIlall. Added to this is the abllity ot 
tenon to withltand heat up to over 
750· Fahrenheit. The smoothness and 
heat resistance at tenon makes It hl'h
Iy useful II a bearlns in platel where 
metal bearlnp are .ubject to c0rro
sion or cannot stand the hllh tempera
tures. Thlt amoothneu reduces friction 
and therefore 0110 reduces wear, thus 
demonstratinl th.3t tenon is superior to 
bran or bronu when used u bearinp 
under these conditions. ThII 11 not 
theory. It 11 fact, alter many yean of 
adual use. 

It is common knowled,e that to prell 
putty or moldinl clay alainst a flat 
lurface, the clay will retain the impres
sion ot the lrTeaularlties of that lur
face. The more hilhly polished or 
smoother the lurface, then the leu 
noticeable 11 the transfer of the surface 
Irre,ularities. The textun!s of metals 
dUrer, however, because all metals are 
to lome dearee porous. A block of steel 
will have lome hard spots that will 
show up by constant rubbinS of the 
surface. Actually the soft metal aur
round In, the hard spots wID wear 
away leavlns the hard. .pot III a pro
trusion on the .urface. This cannot 
happen to a synthetic such II tellOIt, 
al the texture 11 unUorm. To complete 
the comparlaon, in a macaroni die the 
doullh is ptePed under hlah pressure 
thraulh an aperture dealped to forc:e 
the daulh Into the desired Ihape. The 
doulh is adually IUdIn, acrou the .ur
face ot th1l aperture In the macaroni 
die. It loe. without quesUon that any 
irrellularitles In the surface of the 
aperture will be lransterred to the 
dou,hi further, the I e irreaularltles 
will ad as an obstruction to the pas-' 
IIle of the doulh throulh the die, 
.Jowinll down its travel and deUverin, 
a product with a rouSh exterior. 

One of teflon's flnt uses wu as • 
coatlnl far metal surfaces carryIn, 
hillh temperature. such as heat-seallnll 
jaws on packaaln, equipment. This 
coatlnl ot tenon was applied in a 
liquid stale and then baked or cured 
at a very hllh temperature for about 
4B hoW'l. This tenon coatinl of alSout 
.005 Inches filled the poru of the bran 
Jaw. thus preventlnl the stlcklnl of 
the tIlm bein, Kaled. 

Bread pans are another examp Ie 
Ulustratinl the use of tenon II a n.~. 
Itlckinl surface. These pans have .11· 
way. been covered with lard beft re 
puttlnl In the bread doulh to preVt nt 
the dOUlh from stlcklns to the pun. 
Today'a modem method 11 to tefl,m 
coat the bread pans about once a year; 
then no ,rease is needed ond the daugh 
never sticka to the pan. 

The allusion to the use of tetlon in 
heat-seallnl jaws and bread pan. mus
trates that the accepted use of tenon 
prevents adhesion to the cobtactlnl 
surface, and this is no dUterent when 
teflon is used In the macaroni die to 
prevent stickinl ot the doulh to th" 
die. 

.010011> Ma_ 
The resultant smooth aurface of mlc

aroni made on a tenon dl'l enhanc~ 
the appearance of the product. AI the 
dOUlh does not pus over a rou.h sur
face, the texture of the extruded prod· 
uct 11 'Rlooth, eUmlnatinl any poui· 
b11ity of air pockets In the flnlahed 
soodJ. This perfect comprftllon ot the 
doulh will brine out the true natural 
color of the flour - that rich ,olden 
color that 11 so desirable. 

Pro,rell is the keynote of the milCII
ront industry, as 11 evidenced by the 
torward stride. the industry is m'aklng. 
The vacuum proCell', when fint intro
duced. was not univenally accepted. 
It is lenerally accepted. now · in most 
macaroni plants because It produces a 
better product. Vacuum takes the I,ir 
bubble. out of the dough, living it 
areater compressibility as It enlen t l,e 
c .. e, and with the use of teflon dies at y 
reentrance ot air into the dou,h l. :. 
cause of a roulb. porous surface is pI ' . 
vented. Europeans have been usin, I , l · 
Ion dies lucceufully for the put ni. e 
yeat'l. They claim it lives them 1 
smoother product 'with better col r, 
better production from the press, p d 
more uniform dryinl. 

While the Idea of teflon dies is n '{ 
in this country, it merit. the serl! " 
consideration of macaroni and noO( 'e 
manutacturen. 

New Noodl. Operator. 
The Weber Food Products CompllllY 

of Bell Gardens, California h.. nc· 
quired the Weat COllit noodle manu
facturer, Mn. Weber Noodles produrls, 
Weber Food Product's executive staff, 
headed by Pre.ldent. Jack Relnins and 
Vice-Pretldent, Al Katakee, will 'tupt'r
vise the continued. production ot M .... 
Weben Noodles. a weU-establlthcd 
West Coast brand for many yean. 

TH. MAc.uONI JOUIN,u, 

Convan'ional cleated b.', conv.,or. 

~~~~~~~ 
Th. ,am. pIon' wi,h 
As.aeo·, VERTI·UFT rep/ocemen'. 

• SELf·CLE"NING 
• INTERLOCKING CJ\ST 

NON.fERROUS BUCKETS 
• NO SPILLAGE, BRE"K"GE 

OR LE"IU<GE 

ASlICO-SloA'''' wilh yaon of uperl-
enc. In the Mocoranl n.ld. 

S"CIALIITlln Automatad 5y.,.m. from 
flour to flnl.hed produd--in bag or corlon. 

• "UTOIMTED STOR.'lGE 

• "UTOIMTIC P"CIU<GING 



Heinz Expands Canned 
Macaroni line 

I[ J . 111 '1111 C" mp;U1Y I~ IIw kllll,; IIw 
1 111-! t; t '~ 1 d l;ln l-! l '~ in II ~ ":P:ll! lllII I.lllal·a · 
n.m I II " tlUl' I ~ lult' ~ JIl I'l' I I hJ'~ 1 ml l'o· 
dlll" '" II ~ ~ JI;. t! Ill'l1 l \'i,"It:ty 4i Yl'm":o a!:o 

Thrt'l ' lll'II' ~ I mt!hl·tll pl .,dud .' - Spu . 
dlt'lIl and 11,,1 0"1:.-. Sp;I!,!llI'l1l S;IUl'l' 
\\"Ilh :\1. ';11 . "nd Sp;' l! lwtl! S,mn' with 
:\!ti.-hr""Ul.- - han' b"l'n ;,dd,'d to Ihl ' 
hill' ami ilh' IJI'inl! dl~I I"J!J\lll' d 1>11 n 
n.,II"lIi.\ h'I .-t.' . 

Thl' IW W \':l nt'lH~~, al" lll,; wil h Ih(' 
fll'lll ·.- llirel' " ~ liI!Jl l ~h{'d \· ill"Idll.'~ -
S lIl' gill'lIi III T 11m 1I III Saul'l' \\' 1111 
Chl·I '~ I· . ~lil""roni III Chl'l'~ l' Salin'. :1Il t! 
:'11 ;1,';11'0111 Cn'llll' wllh ;\11I.-hl"l .ul1l;: -
\\" 111 b.' P"'~ l' llh'd I" Ihl' publk in (I 

l" .. mpldL"l~· n·~ tylt ·d pal·kagl'. 

:\lIn"IIII('I' II1I'1l1 ul 11ll' "'ll'\\" look" 
,'a m,' fl'lIlIl F. C :'I1:tjtlnll"k. prodm'\ 
)ll1m:!],!I'I·. ~ 1 J;ll!hl" II'lIla('anm l J>n ' tlllcl~ 

Thl' "1I 1ar~' I ' IIlt'1I1 lOt" ttll' pl'"dw' l \:l1l' 
illld Ihl' Ill' \\' l,dl,'1 dl ·;: ll,: n. Ill' ~aid . "~il!' 

tlill till' u"~llInillg "f a dr:I'c I .. 1lI;,k,' 
1I"lrl l a d" l1ll1l1ml f:ll'Ior in IIII' nall11n;d 
1':tllth·,1 ~ jla gh, · ttl pr"tlul"I ~ indu~ II'Y . " 

Ikill" p:II'ka!::I ' d"~Ij;Ill"r~. MI". ;\llI)I" 
,,:,,'k d, ·I·I;II.·d . ha\ 'l' l'Ifl'l"Il\'l'i~' "H·d 
lilt' "umbIlHlII" 1l 01 n 'd . wllIl('. ;,nd 
;:1"1 '\'11 I" ,'o n\,\ '\' all Ita lian motif IIJ thl' 
p;ll"kaJ.i" ~ Il lIp",,\',:d bl"and and 1';11'1 · 
d.\· 1(\t'ntlfl,'aII UIl h,I','" hl" ' 11 adlll' l' l'd 

h .\· IIlt 'illl:' "I b"ld bl; ,\'k Il'Ill·!"IIlj! . TIll' 
IIl·m.~ !lallll' and ":i i · kl'Y~I"ne" ~ Iand~ 

" ul "II ,I \,;, .\ d I""j;al l"l"l'l'1. 

A Il l' lnl Illa, kr l'Ilt'f s hull' S hi~ tip
pr,,\·:.l "I : 111.' "5 ';" \'al"il~ llc~" flnll' ~ l':":
j)' lmll ·d .- p ;' ;,.n, ' III·ml1l·al"'lIli lillc. Thl"l'C' 
Ill'\\' Jlr"d'I\"I ~ . ~P:lghl'ttl anti 11 01 D"J.i~, 
SJl;, ~hl'lll S,lIll',· \\'llh :'Ilu,h l"lJom~, :md 
Spa ~ hl'l l l ,jam't· \nlh Ml',lI • ha\'l' bl' CIl 
:u ld,tI hi Ihl' 11n('. 

:'III" :'Il:tJ, 'ralk jJI,intcd Ilut th:., 111'11ll. 

;,d, ,ph·d Ih.· Ill'\'; la lll'1 \\ ' IIIt Ihl' Id"a 
"f jll "\' lIlt1g "bUilt · I II IIllJlu l~c IlllYlng 
"IIIlUlu~ 1IIlWII!:: l " , 1\ ~ II m •. I" ~ at till' 
]lojnl."f·pun·h" I!l· .·· 

:\\1olh"r fad ,,!". hI' .-;J :d. I ~ tlwl the 
nl'\\' lab'" " II th l' t'Xlltllldl·rj prudut"\ 11Ill" 

Wlld·well inlplred windowl prelenl New York food buyen one of Bullonl'I 
holJed Items: "Wagon Wheels" mlcaronl. Souv.nin 01 Iho wild well, Including 
Jomahawks and fringe· beaded gaunlleh, cowboy booh and hatl, aro lome of 
Ihe perlinenl 1I0ms uled In Ihll lower Manhattan Iloro window. Tho nowly 
dt'ligned Bullonl "Wagon WheC!h" packlge slrene. a western theme and oliC!n 
1.1 premiums cUt'OUtl 01 wagon Iralnl, cowboYI and Indianl. 

will 1,1'l'lIIit till' l'l'Iailcl' lu instal 
" 'rikin l!I.\' dft 'l' II\'c ~paj;ht·lti tlt'P; 
\llI ·nl. 

1I.'1I1Z i~ laundllll& lis ~pa~hl'lll til 
with" 1'!lI'l' i;1 1 .. dund IICrt' r :1I1t! ~ tl" 

,"In'II I ~ lIIl; ~ 1I!l I)O l"t in 13 lIIaJIli' 111111' 

C"Il ;: \lI1ICI"~ whll 11"\' ,IllY 111"0 uf . 
. - IX ~ pat,:lwtli ' l!\m' :II" ;ni \'ilril· lil'~. n 
" .. ,,~I:lllli~h,·d, wili ll,' rdundt'd 
""nl ~ In , '" in lor till' labl'l~ . Th is III ' r 
I ~ hl'il1g mude un a IInc refund J i' 
huml.\· ba .• b . 

,\~ un ndd\·d indun·/Ilt'nl. Heinz h ,. 
1':.,: h :lldl·d II" III'l'lI\ll1l!\ OUl'l" of Ek,,, 
CIIIII·f.\· to IIIdudl' :til six o( Ihc \ 'W I ' 

dll'~ , Sis lIiUI'i'I'nl k,tchl' l\ knh' ('~ a l l" 

b"iIl!:: lIUl'I"\'11 lUI' labd~ pi\l ~ \':trY IIll! 
:l1II"1I,\ts " I t·" ~h . 

Adl'l'rl hll1l! ~ \lPI)lJrt will bl' j;1Il I,n 
J :IIlUil1"\' 10 with IODD·lilll·, Iwu· .... ], I 
IlC\\''':;'';Pl' r "dvl'rtlH'Ill{'nts in 1:1 l)1(ukd 
an·IB. TI1l'."l' 1111"111(\1': Pjtl ~!Jul'gh , Chi' 
"a;:", Il:tltlm. ' rc. \\':t ~ lun g l"n. Ph ilath'l· 
plll :l. Clc\"l'l!md, Nt,\\· \'urk. \'UUII!:" 
,. ,\\' 1\. J llhn~ lu\\"ll. /l:I'\\·ark. I\lilwaukl"'. 
J;Il'k ~ lIl1\'ilIl' , ;\I,d 1\11:1111i. This ad Will 
hI' fl·PI·'ltl"ti III thl'Sl' markl'l ;In'<I ~ l I n 

:'Ibn'h :I. 

Tlh: ~anw 1l('W~Jl;ljll' r~ \\, 111 be II,. ! 
f"1" ',': ' ·l·k"· 1;)0· 11111' blill 'k i,nd Wllll 1' ii,: · 
1" 1" 1:1 ~ 11:;uJ;h l \\'l' l· k ~ . Eal'll ad III 11 
~ "I' ll'~ WIll f",' u ~ i\\!I'IIUIJn "n :t ;: 111\ 

~ jl ; l~t ll' lll ' lIlal'an , nl \·,,,·Idy. 

:'Ilr. l\I,I)ural'k abu jlUlllll·t! I .. pUll 
' ·] · I)lIn:h'I,t· rn:ltl'r:;tJ~ l'~pl'l' la ll~' ,: 
Vl'l" ]ll·t! 1 .. 1' f"" d 1I1:,rkct dcbul IJf I 
Ill'\\' IIlll·. Tl·;U··uff l'UUjllJth l ·lml;.III , 

till' :!5 n 'nl I'dlllttl ,,(fcr \\'111 be II:, 
;t\'"i l:lhlc ttl I"e t:t licrs. A U'lIll'll b y 
111,' 11 !o1'I\·k I"anl 111 fin' l'''lnl'~ will ;1 
;:,h·c1"lI ~ t · Ihc ~pl"' '''1 "tn;t] "ffl,j''' 
multi·l·a ' l". h in i,nd , 1\l'lr di . play;:. 

C"nHl1l'nIHl!:: 1111 thl' Ill'\\' ~jl;I ~II' 
"am'l' l'1'uIIII('\s . l\lr. ~1:,jul"al"k ~aid b 
i1l" l' madl' fl"om uuthl'ntit· Italinn !"l,, ' 11 
Bn th, hI' Ildd!:d. han· a rll-h ",111 
ha~ l' l'lJlllaini llj; ~l'll\'rot1~ "ll1lJunt~ 

I!l"lJuml Ul"I' ( " .. l1iuShl'oom~ und ;11',' , 
~lIr\t'd with ht' l"b~ and l'pkcs "til I 
;11\ 'Olil Wurld' f1i1\'"r that mud 
AII11'1'1l':III:; likl' !oil wl'\l." 

"Spal,:hl'lIi and 11,,1 lJul! ~. " MI". ~1. 
I"alok ~ :IItI. "a rl' a IlHllII lm' lund\ t'IIW 
,'ombinaIJIIII hdna; udapll'd til I'· 
11I"l"d.d pl"lIlhll'II"n fIJI' ti lt! fjr ~ t lill 
:'1101",' thall :!O ]WI' l'l'll l uf Iht· prvtlu 
IIIlul \l'l'i!: hl, Ill' uddt,tI. is madc lI!, 
Jlr,' lI1 illll1 hilI dllSs. 

llcinz \\'111 lI\;Irk"t tht, pwelUl"t I 
11\ til>' r,,\illwin!:: Sill'S: 15-1/4·111/ . 
SJla~hetli : !!I.)I:! OUIIl"C Spasht'ltl : 
1/ 4-.,ul\t·c MUl'uroni; )5·1/4 ouncc i\1. 
awni Crt't,ll'; IO· ) /:! lIunct' Spa~/I' 

Saul'c with l\ll'at: to·lt:! lJum',' SI 
~hl'lli Sau,'c witll l\lushroollls; i' tl 
15·1/4 "lim',' Spaghelli and 11111 Do~~ 

l\luxulI. lilt'. , I)f Detroit, is thl' l!t'w ; 
ad\·"rtisin~ u~em'Y' 

TilE MACARONI JOURN ,\L 

A LDAB I 
IN 511 PE RABLE 

o 

aging pl'ucess knoIV8 no dis
tinction, whethel' it be in the realm 

(,f friendship 01' the field of technological 
adnll1cements, 

We bull' to time's un ward march-endeavor-
ing' to make 0\11' old fl'iends g'rolV dearel', our 0 
nell' friends more cherished, and Olll' ser\'-

.... ice8 to the indu~try more scientific, expedi- I'\i1 
VIII c:lo tious and economical, ~ ...... 

1'0\ D. mn,~ .. ~,~,~~'".~,,~?.~,S, In~.l~ 0 
~ _'()".9().; "" i TIIIIl)) AVE/WE "O~ - y ~ ..... Ill100KLY:-i 15, :-iEW YOIlK ~'V 

"" ~ ~<tN u, s, A, ~~;tt>"\ c.; o ~ ~GeA1ENT CONTINUOU$\.-t 

~LL.O~S 



5an Giorgio Plug. Pro-Power 
The finishing touches are bel n II 

added to a unique and apparently 
hl8h!y successful promotional tie-In be
tween the Philadelphia Eagles and San 
Giorgio Macaroni, Incorporated. 

The tic-In utilized personal endorse
ment! by EaRles Stars, Nann Van 
Brocklln, Tommy McDonald, Billy 
Barnes, and Pete Retzlaff. These out· 
standing athletes adwrUsed San Gior
gio macaroni products with the theme 
of "pro-power" energy. Their activi
ties were featured on television, radio 
and print advertising. 

Penonat Apper.nc" 
AI the season progre5lloo, members 

of the Eallies squad made personal In
store appearances In connection with 
displays of San Glor::.io product •. These 
appearances were felt to be very ef
fecllve by the San Giorgio organization, 
who are loud In their praise ot the high 
caliber of Eagles football playen. This 
teeUng is duplicated by Itore employ
ees who found the Eagll'S stara to be 
aradous, unassuming and sincere in 
their desire to live the rluht advice to 
younlsterl seeking tips on physical fit
ness In eeneral and football in particu
lar. 

An Indication of the enthusiasm 
which the San Giorgio Management 
teels about the Easles. is the announce
ment that San Glorllo Is providing two 
new trophies to be presented to the 
"Outstanding Eagle player of the Year" 
and "Rookie of the Year." In addition 
to the trophies themselves which will 
become the permanent possessions of 
the respective players, San Giorgio is 
providing two distinctive p I a que. 
which will remain in the Eagles olflces 
and list the players who win the 
awards each year. 

Don Sal" Job 
Raymond J. GuerriJl, president of 

San Giorclo, indicated that the prClmo
tlon appears to be doing the Job, sales 
wise, for which it WB! designed. 

"In addition to this," he said, "we 
and our employees have derived a 
great deal of penonal satisfaction from 
meeUna and worklne with the players 
and with the members of this fine or
ganization. These outstanding profes
sional athletes were a natural tie-In 
with San Glorllo'a "pro-power" energy 
theme - a theme which we feel does a 
much needed job or stressing the posi
tive attributes of macaroni prod ucla." 

& evidence of their success of the 
"pro-p\)wer" enerey theme, San Glor
Slo have announced that WaITion Bas
ketball Stars. Paul Aridn and Tom 
Gola will be doing . San Giorgio com
mercl.ls on radio and television after 
January 1. 

JG 

Tommy McDonald, for mer AII
American from Oklahoma and now a 
star halfback for the Philadelphia 
Eaglcs receives the San Glor,lo "Player 
of the Year" award from Robert C. 
Guerrill, Vice President of San Giorgio 
Macaroni, Inc" Lebanon, Pa. San Glor
,10 also presented a "Rookie of the 
Year" trophy to J. D. Smith, Eagles' 
Tackle. 

Mllprlnl Score. In 
Packaging Cam petition 

Mllprlnt. Inc., of Mltwaukee, cap
tured 14 awards, Inc Iud I n g three 
"Firat" Awards and one c a vet e d 
"Break-Throulh" Award, and scored In 
nine or the cleven classifications it en
tered, in the 4th Annual National Flex~ 
Ible Packaging Award Competition. 

In addition to the top awards, Mil
print won ten Merit Awards with four 
packages gain in, reco,nltlon In two 
different divisions. Results and descrip
tions of thl;! wlnnln, packages, repre
senting an all·tlme high for Milprlnt 
In NFPA competition, was announced 
by 1.1:. Walter Huttlnger, Mllprlnt vice 
president and director of marketing. 

The "Break-Throulh" Award -
given to packages for producla that 
were previously unpackaged or never 
before marketo;!d In converted flexible 
packaging - went to a ceno-poly ex
truded packale for DCA Food Indus
tries' Icicle con fee t Ion. The flexo
graphically printed tubular package 
ellmlnatel the need for mold freednl 
on paddle sUcks. Released early in 
1959, the Icicle achieved Immedlatf! 
sales acceptance and lalned. national 
distribution In quick time. 

First Awards were presented for MIl
print's patented Ever~Fresh b rea d 
wrap for "Koester Bakery's "Mr. Big" 
bread; a foil laminated wrap for Duro
Lite LampI, Inc.; and a rotolravure 
printed ba, for Doumak. Inc. marsh
mallows. 

Ever-Fresh Is a polyethylene wrap 
with wax paper marlins for easy. 

trouble-free wrapping. The "Mr. B 
wrap, which won a "Fint" Award '\ 
"mlscellaneous firms," and a MI t 
Award In "dry groceries and snt '( 
items," Is flexographlcally printed :\ 
four colora. For the Duro-Lite wr, II. 
three-color printed foU Is used to crc. ·t! 
a deluxe package for merchandlsl", a 
special, long lived bulb. The Duro-L,le 
wrap won In tho "household equip. 
ment and supplies" category. On the 
Duomak Pixie marshmallow bag. four 
vignettes provide four different ver
sions of the package and also tempt the 
consumer with use Illustrations. This 
bag placed "Firat" In "poly sheets ond 
roUs." and earned a Merit Award in 
"dry Iroceries and snack ItelllJ." 

Other Merit Award winners in
cluded.; 

Five-color. fol11 a min ate d. flexo
graphically prInted bal for Living 
Earth pottina 1011, produ~ by Chun 
King Salea, Inc. ("household equip
ment and supplies"); 

multi-color. roto printed poly bag 
featuring quaint illustration of a pea
nut vendor for Peanut Products Co. 
(double Merit Award winner in "dry 
groceries and snak Items" end "poiy 
sheets and roUs")j 

Robert Burns cigar bol overwrap. 
rotogravure printed cello p han e for 
General Clgnr Co. ("cello sheela and 
roUs"); 

heat seal, paper mounted foil ovcr· 
wrap, roto printed in seven color~ 
illustrating hand p I ace d chocolatc~ 
within hox for Schram &: Sons COlll 
("foil sheets and roUa"); 

six-color gravure dried beef pouch 
celio-poly-foil (front), cello-poly (bad' 
for Armour & Co. ("Jol1 bags 81. 

pouches"); 
five-color, f1exosraphkally print· 

poly bae for Safeway'. Bel-Air fnll ' 
vegetables (double Merit Award wi 
ner in "frozen foods" and "poly shc' 
and rolls"). 

Mr, Hullinger called special a\tenh 
to the five wlnntnl lamination-ext ' 
sian package. produced by Mllpn 
"Here Is stronl evidence," he said, 
the breodth and Importance of cr 
binatlons ot various materials In • 
signing a packale for today'. markt 
and the extent to which Mllprlnt's 
senrch and development people hI! 
gone to offcr producers successful BO! 

tiona to their technical packaging pro 
lems." 

Mllprint, one of the few .uppllers I. ) 

the country equipped to convert all t ~d 
tremendous varieties of lamination, 
extrusion materials, haa jlllt completed 
a 17-mlnute color movie, titled ''The 
Winning Combination," on the .ubjecl 
of f11m and fall laminations and pol)'
ethylene coatings. It was introduced in 
New York and II now available to the 
industry, 

JACOBS·WINSTON 
LABORATORIES, INC. 

'56 Chamben S"ee' 
New York 7, N. Y. 

It is with pride that we call your attention 

to the fact that our organization, l.'Stablishcd 

in 1920. has throughout its 40 years in opera

tion. concerlled itself primarily with mac

aroni and noodle p,roducts. 

The ohjecti\'e of ollr organization has been 

to render better service to our clients by 

specializing in alllllatlers in\'ol\'il1g the exam

ination, production. labeling or macaroni, 

noodle and egg products, and the farinaceollS 

ingredients that enter into their manufac

ture. As specialists in this field, solutions arc 

morc readily available to the many problems 

a££ecting our clients. 

Wc arc happy to say that, altcr 40 ycars ot 

serving this industry, wc shall continue lO 

explore ways and mealls of improving our 

types of act ivities to meet your requirements, 

and help ),011 progress with )'our business. 

-------~ 
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Hlgh.r E98 Prlc.. P .... ,ct.d 
The lIuper bargalru in eus that 

pleased housewives and upset chicken 
fannel'll durine 1959 probably won't be 
repeated in 1960, the Aer1culture De
partment predicted. 

The agency said surplus egg produc
tion probably would push down aver
age prices received by fanners tor all 
1959 to 32 cents a dozen, the lowest 
yearly averaee since 1942. But an ex
pected prodUction cutback next year 
may boost average 19BO egg prices "as 
much as 10%" above the 1959 average, 
the department said. 

"Crucial to this forecut" for hleher 
prices next spring, the report warned, 
Is a cutback In the number of baby 
chlcka hatched for flock replacement. 
Farmers may cut perhaps 6% from the 
401 million baby chicks raised In 1959. 
If thi.a happeru, wholesalers next sprlne 
would be encouraged to buy more eU. 
for storalle, thus strengthening fann 
prices. For all 1960, egg output "may 
be slightly smaller" than the 5.3 billion 
dozen expected for 1959. 

The deportment sold a cutback In 
production of broiler chickeru in the 
first half of 1960 may push prices 
higher in the months ahead. The aver
age price received by fanners next 
year may be "slightly higher" than the 
average of 16 cents a pound estimated 
for 1959. This price Improvement is -ex
pected to encourage another produc
tion upswing In the last halt of 1960. 
Thl. may pull total broiler output for 
the year 3% or 4% above the 5.6 billion 
pounds being produced in 1959. 

The prospect of higher prices for 
egg. and brolJers Indicates erou farm 
Income from the .ale of poultry prod
ucts moy climb 6% to 8e;;. above the 
1959 return of $3.1 billion, the depart
ment said. 

Thon Com.. Tho R.volutlon 
A revolution in the eeg Industry _ 

similar to one which has occurred In 
the broiler Industry - .hould n':~llt !n 
.ubstantially average lower co.ts for 
eggs within the next four OJ' five years, 
an Agriculture Department official pre
dicted. 

Norris Pritchard, of the Aaricultural 
Marketing Service'. Markelln, Econ
omlCl Research division, streamllnin, 
of marketin, has already resulted in 
lower eQ:' costs on the West Coasl com
pared with those on the Eut Coast. 

He pointed out that the farm-retail 
price spread In Los Angeles totaled 18 
cents in 1958 compared wllh 28.9 cenia 
In New York. 

On the West Coast in the spring, he 
said, producers were sellinl egp below 
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25 centJ per dozen, which included 
prolit and Inttre.t on Investment. and 
these eeg. were .elllnl for 39 cenla at 
retail. 

In the production .nd. h. wd. coslS 
h ... bMn cut .harpl, by mua produe. 
tlon. 81r .. mllalag of marka1lag CD 
also r"uU In diane ... lap. 

A USDA .Iudy, he said, that savlnp 
up to 8 c"ntJ per dozen can be realized 
by candlln, and cartonlng egg. at cen
tral collection points In the Midwest 
and then .hlpplne them to chain ware
houses In the East without further 
handlin, or recandllng. 

This also results In fresher eggs of 
higher quality when tlley reach the 
consumer, he pointed out. 

On the West Coast, he declared, co-. 
operation between retailer and dls
tributor has resulted In betler mer
chandislne and more orderly egg mar
keting, with lower prices and fewer 
price chanees. 

Liquid EI8 Production 

Liquid egg and liquid egg products 
production (in,redlenla added) during 
Oc.tober 1959 totaled 22,"45,000 pounds. 
Thl. was 33 percent more than In Oc
tober 1958, and the largest production 
for the month since 19ft. The quantl
tie. used for Immediate consumption, 
freezlne and dryln, were all larger 
than In October hut year. 

EI' .ollds production at 2,111,000 
pound., com par e d with 1,522,000 
pound. In October 1958 and the 1953-57 
average of 1,093,000 pounds. Production 
in October CORJI.ted of 703,000 pounds 
of whole en: .0Ud. , 502,000 pounds of 
albumen .olld., and 906,000 pounds of 
yolk .ollds. Production in October 1958 
corulated or 468,000 pounds of whole 
e,g aolld., 575,000 pounds 01 albumen 
solids, and 479,000 pounds of yolk 
• ollds. 

Liquid eg, sold or used for immedi
ate consumption during October 1!)59 
totaled 2,896,000 pounds, com par e d 
with 1,440,000 pounds a year earlier. 

Liquid e,g frozen durlne October 
totaled 11,668,000 pounda-up 24 per
cent from October l8It year-and was 
the lar,e.t of record for the month. 
Frozen eaa stocka decreased 15 million 
pound. during October, compared with 
a decrease of 23 million pounds in Oc
tober 1958 and the 1953-57 averaat: de
crease of 23 million pounds. 

In the Wall St. Journal 

General Milia is test marketinl U.s 
own brand of ft1!Sh egg .. 

I , 

Bann.r Y.ar for EIU Solid. 
1959 has emer,ed as the highest lIfO. 

ducllon period for the egg solidi In, 111. 
try since the peak wartime cansu np
tlon year of 19U. 

Production In the United State~ 01 
egg .oUdl will be well over flO,OOO,OOQ 
pounds for 1959 compared with 25,000,. 
000 pounds In 1958, The growth of the 
Industry over the last few years ls in. 
dlcated by the 1953 production total of 
19,000,000 pound •. 

A lar,e percentage of the 1959 In. 
cre&.Je was due to Department of Agri. 
culture support purchases of whole en 
solid,. But Increases were registered In 
food Industry con.umptlon of whole 
egg soUds as well III ell white solids 
and en yolk . ollds, products which 
were not purchaaed by the govern
ment, Indicating that the major faclor 
In the lrowth of the Indwtry continues 
to be the ever-expandlne acceptance of 
egg solids by private Industry. 

Dramatic Increases in ega IOUds con· 
sumptlon were regIstered by the bail
Ing industry and by man·ufacturers of 
baklnl mixes. People In the trade al· 
tribute this to the fact that research 
and development Is pro d u c I n I ell 
soUds which have longer shelf life ond 
a comparable end product to that ob· 
talned from frozen fresh eggl. 

tn early December the Department 
of Aarlculture accepted offen to con· 
vert about 2,600,000 pound. of froten 
whole ens into eig .ollds. The ac· 
cepted servidn, charge. ranged fl (1m 

19 centJ to 20.86 cenlt per Pound. 'j'he 
offers were accepted on the basIs of ' he 
lowest cost of conversion to the J leo 
partment of Agriculture who owns he 
frozen e,p Includlnl the cosl of trll IJ· 

portallon from the place of storagt to 
the proceuinl vendor. Bids were "CO 

celved from eleven firm •. Total cos of 
converting these frozen cgls was at ut 
$211.000. 

The support program completed In 
1959 was aimed at .trengtheninl a l , •• 

glng egg market. When lovernn 'nt 
procurement was completed, the )eo 

partment of Aarlcul1ure turned to he 
ell .ollds Industry to convert hc 
atocka of frozen cggs Into eli solid In 
order to lenltheu shelf life, red Ice 
.torage costs, and increase the even' lsi 
number of dLstrlbution poulbUities for 
the product. 

----
World Trav.l. 

Mr. and Mrs. Eric Cohn of A. Good
man & Scru, Lonl l:;iand City, NeW 
York have been enjoying a round the 
world trip. They spent a month In 
Europe, a month In Israel and then 
vblted the Orient. Stop. there Included 
India. Indonesia, BoU, and Honl Kon .. 

THB MACUONI Jau.HAL 

ONLY 1/3~ POUND COST 

* DOUBLES THE PROTEIN VALUE OF ALL YOUR 

PRODUCTION WITH 5% HEALTHFUL DEFATTED 

WHEAT GERM. 

* SUPPORTS EFFECTIVE ADVERTISING AND LABEL 

PROTEIN CLAIMS. 

* STIMULATES MORE FREQUENT SPAGHETTI MEALS 

WITH HIGHER NUTRITIONAL APPEAL AND LOWER 

COSTS. 

* PERMITTED UNDER FEDERAL STANDARDS OF 

IDENTITY FOR ENRICHED MACARONI. 

"LET'S DOUBLE OUR PER CAPITA SALES CLIMB BY '69." 

WrIte us today lor more In'ormotlon . 

VITAMINS, INC. 
B09 w •• t 5Bth St, •• t 

Chl<ago 21, IIIlnol. 

Manufactu,e" of Food Additiv •• Since 1936. 



A lix·polnt program which provided. 
the bll5e for the North Dakota Farm 
BUl'eau wheat resolution was advanced 
by a special loI-member Wheat Study 
Committee recommended by county 
Farm Bureaus, 

The committee. originated by the 
Golden Valiey Farm Bureau at a dll
trict meeting In Dickinson, was charged 
with studying the wheat problem and 
making recommendations to the State 
ResoluticIRs c:ommlttee. 

Meeting in Fargo. the committee, un
der the ehalrmanship of William Mel
vin 01 Beach, recommended: 

J. That price ,upports be based on 
90 percent of the prior three-year aver
age markll:~ price or each clau of wheat. 

2. That the Commodity Credit Cor
poration give preference to Itoring 
grain on the farm In approved storage 
racllitle<J rather than transferring to 
comme:rclal warehouses. 

3, That CCC may require a tarmer 
to furnish bond on stored grain. 

4. That CCC stocks of wheat be al
lowed to enter the domestic luJrket at 
a well-defined minimum price based 
upon existing support levels. 

5, That export disposal be continued 
under the provisions 01 P. L. 480. 

6, That a meeting be arranged with 
the North Dakota Farmers Union to 
discuss ways and means of solving the 
wheat problem. 

According to Chalrmlln Melvin, the 
committee, after lensthy dlscuulon, 
would always return to the fact that 
supply and demand were the most Im
poliant factors to consider In approach
ing the wheat problem. 

At an historic Fann Burellu-Farmers 
Union meeting in Blsmartk, wheat far
mers from the two organizations agreed 
that: 

I. The wheat Indultry Is sick and It. 
problems need a new approach. 

2. Supply and demand factors should 
be considcred in any program de
veloped. 

3, A new program should be de
veloped at no additional cost to the 
government. 

4. The program should result In In
creased farm Income In the long run 
(or U. s. wheat growers. 

Canadian Wheal 
The Canadian government report on 

the wheat crop forecast as of Novem
ber I showed little change with pro. 
duction estimated at 413,500,000 bush
els compared to the previous estimate 
of 421 ,000,000. However the amount of 
wheat shown unthreshed exceeded ex
pectations with about 112.000 bushels 
stili in the three prairie provinces. 

40 

Production of durum wheat In 1959 
Is eltimated at 15,100,000 bushels based 
on 1,500,000 In Manitoba, 12,800,000 In 
Saskatchewan, and 800,000 in Alberta. 
Thp. durum crop is hleh In protein con
tent but down In bUlhel weight. The 
wheat is vitreous and mil.,. very well, 
yellow piement is hlSh and dough 
properties are very good. Teats made 
on Nos. 2 and 3, Extra No.4, alld No.4 
Ihow thnt the macaroni for the tour 
grades has excellent color with brleht
ness decreasing as grad.. goes down. 

This year there Is very little No.1, 
and It I. expected that about 50 per
cent of the crop will grade No.3, about 
25 percent No. 2, and about 7 percent 
each of Extra No. 4 and No.4. AI In
creasing: Quantities of 1959 durum enter 
export channels, there will be a riae in 
average protein content and In percent
age of Vitf1.'(\UII 1(prnelJ; macaroni color 
may be exptoded tll Improve and dough 
propertle. Will be somewhat better. 

, ., 
. " .... . on Whiat 'oluien'UM " , > .• ,.,.... l ,j,I:.o. L" ~ . • .' 

A plea for modification ot federal 
.tandards of identity tor tesular white 
brendl and macaroni to permit the in
clusion of wheat Illiten was addressed 
to Senator Homer D. Capehart of In
diana, by Fred Wolt, president of the 
Whent Pro d u c t s Co. In Colorado. 

In his letter, MI'. Wolt, a tormer mill
er, slreued not only the nutrltlonnl 
benefits of sluten as an additive to 
thele and other products, but added 
that Increased outlets tor gluten would 
lead to sreater utilization of wheat. 
Senator Capehart I. one of the main 
Congreulonal proponents of stepped
up research to aceelerate the Industria' 
utilization of lurpius commoc:titil!'S. 

Mr. Woll noted that research pro
srarns sponsored by the government 
are aimed at increased utilization, but 
.aid that one area "has been neslected 
or mistreated. This area hu to do with 
the production and wase ot wheat 
sluten, the concentrate protein com
ponents of wheat flour. 

"Formerly, some 20,000,000 Ibs. of 
wheat sluten per annum were used in 
the manufacture of monosodium gluta
mate," he said. ''Thl. use, which was 
equivalent to 150,000,000 lb •. of wheat 
flour Is rapidly disappearing from to
day's scene, under the Impact of lower
cost materials, esscntlally Steffen's 
waste, a by-product or the beet sugar 
industry and throush new and novel 
fennentatlon proceues. 

"Opposed to thl. loss of market to
day, wheat Iluten i. enjoylna: an e"er
wldenlna: ae«ptablllty In the tood 
field. Forward-lookina: producen of 
bread, rolls, macaroni, noodles, cereals 
and similar foods have come to recoa:-

nlze the health·buIldinl beneflla of 
more protein in the diet. Thls awa 'e
nen ot protein value. has alia carr ed 
over into the rapidly-expand In, POI U· 
lar markets for convenience and real,y
to-eat foods. 

"The exerclse of Interest In th,ft 
areas on the part of manutacturers Is 
often times faced with re.trictlve rel;U' 
lations, in the form 01 standards of 
Identity," Mr. Wolt added. "Some 01 
these standards are based on ideas nnd 
practices adopted lonl before we 
grasped the full Illniflcance or protein
enriched foods. 

"For example, the standards of Iden
tity for macaroni tJ now drawn permit 
the addition ('If Iluten to durum wheat 
flour and far ina provided the total pro. 
tein does not exceed a combined value 
of 13%. This IImltaUon in effect rules 
out the use of any Iluten .Inee durum 
(loun, as well as the usual lrades of 
wheat noun used for macaroni a~ 
already available at the 13% level. 

"Assumina: lOme 1,000,000,000 Ibs. 
per .nnum ot macaroni products (and 
In 1959 the expected c:onlumptlon b 
,-~tlmated at 1,200,000,000 Ibs.), a 310 
addition ot Iluten would be equal to 
30,000,000 lb •. as ,Iuten of 240,000.000 
lb •. of wheat flour. Converted to 8 flour 
basis of 75% extracUon, this would add 
up to an Increase In wheat usaRe of ~" 
300,000 bus." 

Mr. Wolf said that in the area of 
bread, rolls and the many diVerse forms 
of yeast-raised baked soods, the oppur
tunities throuSh a liberalization In the 
regulation. sovernlnl the use cit gluten 
c:ould achieve even a more extraord:n
ary increlUe in the use of wheat. As of 
April 5, 1959, the Food and DruR I d· 
ministration, after conducting extens ve 
hearings, amended the bread standa d5 
to permit the maximum addition of ?: 
gluten (based on flour «ontent) to wi Ie 
rolls and buns and raisin bread I ICI 
rolls, throulh it denied the Incluslor. of 
gluten as a standara Ingredient In he 
reeular white breads, which comp se 
the ,reat bulk ot bread c:onsumptlol 

"A roulh approximation at the n· 
creased. t'Onsumption ot wheat mel :Iy 
by Increaslnl the levp.1 of protein In 
white breads is 50,000,000 to 80,000, '00 
bus," Mr. Wolt asserted. "Conlldel nl 
that thIs Is obtained throuSh the lse 
of a fraction orllnoUy extracted Ir ,m 
wheat flour, It Is hard to eonclude aHY' 
thina: other than such a denial i. m')re 
capricious than honelt sense. Het'(' is 
an area which could account for a ~ Iz· 
able increase In wheat consumpt ion 
without requiring the outlay or a single 
penny in additional research." 

The letter was also slsned by Peter 
J . Ferrara, process cofUlultanl. tor the 
company. Copies were ,ent to Senatol1 
Gordon 1,.. AUolt and John A. canoll 
of Colorado. 
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ROSSOTTI 

Rossetti Lithograph Corporation, de
~igncrs and producers of multi-color 
packaging with executive olllees In 
North Bergcn, Nmv Jersey announced 
recently the purchase of the world'. 
largest shcct·fed ortset press. The new 
equipment, a Michie unit, weighs 126 
tons, is opproxhnately 62 fcet long, and 
will print within toleranc!!s the eye 
cannot st.!c. The new giant will produce 
six colors through Gf''! pass with double 
delivery for r a s t (' rand cnntlnuous 
printing. 

or special Interest to packaging buy· 
crs Is the fact that Rossottl will be 
uniqUely able to give a customer wider 
latitude In special work, greater pack
aging Ih:xlbility and better service. Jt 
will Ofr.!f a greater varlcly ot coiors, 
pastels, tints and hues as well as a 
combir.ation of color and varnish oper
ations. Truer reproduction and unusl,:al 
tone fidelity will also be avallable with 
the new equipment. The 54 by 77 Inch 
pres" will handle 5500 sheets per hour 
with sheet measurements of 4-1/2 b; 
nea:-Iy 6-1/2 feet. The new unit wilt 
cos: almost half a million dollars to 
IJlstall. 

Firm foundR In 1898 

The Rossottl firm was founded in 
1898 by Edward Rossotti. father of the 
present owners, Charles C. Rossottl and 
Alfred F. Rossottl. Originally located In 
Manhattan where It specialized In 
printing wine labels, the firm bought 
a tract of land In New Jersey in 1938 
find ereeted part of its present facilities. 
Immediately after the war the firm 
added 30 per cent to Its production 
:acilities. The present expansion pro
gram represents one of many phases of 
Rossottl a:rowth in recent years. Sales 
" flll-es (\re located in principal cities. 
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EXPANDS PACKAGING FACILITIES 

The Rossottl North Bergen facl1ltles 
are considered to be an outstanding 
example of a completely integrated 
labr.l and folding carton production 
unit. Everythlna: from 8 model kitchen 
used to prepare food for direct color 

cameras 10 an enclosed railroad sid!' 
Is Incorporated under one roof. T 
new equipment will make this pia 
the most modern lithographing pat 
aging plant in the world, stated Alh 
F. Rossotti, president of the firm, 

S.l" Expand 

Charles C. Rossottl. Chairman of the 
So rd and General Sales Manager. Is 
COl Ipleting plans also to expand the 
sal 's organization to keep pace with 
!hI Increased production facilities, 

~'he Rossolli organization has been 
c!oiely associated with the macaroni 
industry 6ince the t:arly doys of bulk 
AI >!s to the present-day phose of mod
em packaging and brand promotion. 
It has 6peclallzed in the development 
01 high-speed, fully automatic pock
'Iing and recently developed the first 
"tuck-toJl" reclosable feature for spa
,heltl and other long aoods packaging. 

So well known as macaroni packag
ing specialists are they, the United 
States government rccently requelled 
Rossottl to supply a quantity of their 
multi-color stock macaroni rartons for 
!.lie at thl! International Trade Fair at 
Hew Delhi. India from December 1959 
10 Februltry 1960. The Rossottl firm 
supplied a one-pound elbow stock car· 
"n. 

tn adclltlon to Its custom packaging 
service, a complete line of .tock labels 
and folding cartons is carried for the 
ronvenience of the smaller marketer of 
mscaronl and other food products as 
well DB to meet emerKency demands of 
larger pacltera. ----
HoHmanneLaRoche Receivel 
Atkin. Award 

Hoffmann-La Roche Inc., N u tl e y 
m;'nufacturIJr of chemicals, pharma
«Itlcals and vitamins, Is one of two 
in lustrlal firms to receive the Atkins 
A·'lard. presented annually by the New 
JI 'Scy Science Teachers Association in 
It :ol.nltlon of outstanding Dssistance In 
It , development of more elfecllve 
cl ssroom science teachln,. 

'lamed for Pauline McDowell Atkins, 
N w Jersey science teaching pioneer, 
II ! award was presented at G luncheon 
01 Friday, November 13. at the Chal
ft lte Haddon Hali, Atlantic City, dul'
ir: the Association's annual conven
Ii n. Retlrlnc NJSTA president. Wil
li m L. Davidson, on the faculty of 
J. :lerson Hiah School, Elizabeth, mode 
II! presentation; Paul J. Cardinal, 
H .ffmann-La Roche vice president In 
cI orge of industrial relations, accepted 
ft r the company. 

Under the direction of Royal F. 
[ .,rle Jr. of Its Industrial Relations De
P;!rlment, Hoffmann-La Roche has car
rkod on a broad program of cooperation 
With the schools. The aim Is to help 
students see how Industry operates, 
~'hat careers lie ahead in the chemical 
and drug fields, and what new selen
IiUc oontributlans to better health can 
be hoped for. The program has In
cluded assistance to high school stu-
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dents cnlered In science fairs, supply
Ir.g guest teachers and speakers on a 
number of scientific subjects, participa
tion In career day programs and nu
merous plant tours for high school and 
college l:roups. In addition, various stu
dents have been helped with literature 
and answers to questions by mall. Hoff
mann·La Roche has participated the 
past two years in the Summer Science 
Program of Glen Rock High School. 
The Roche Research Club presented 
this post year a Science Student Sym
posium in which five schools took port. 

The second Atkins Award was pre· 
sen ted to Warner-Chilcott Laboratories 
of Morris Plains. 

Acceleraled Shipping Service 
General Mills customers In the New 

England and Mid-Atlantic S tat e s, 
serviced by the Buffalo, New York 
Distribution Center, now benefit from 
a new accelerated shipping service. 

This service makes possible dellv· 
cries of merchandise up to five days 
sooner than In the post. It reduces stor
age space requirements-physical 8S 

well as dollar inventory-and permits 
much greater flexibility in ordering. 

The operati'ln is called Teletype
writer Order Pro c e s sin g System 
(TOPS) utilizing American Telephone 
and Telegraph's leased wire system 
83 B 1. General Mills Is reportedly the 
first company to usc this ,)lstem for 
order processing. 

In addition to the wire transmission 
of orders, punched paper tapes and 
cards arc used with automatic tabulat
Ing equipment. This complete automa
tion of order handling results in ex
tremely fast and accurate preparation 
of shipping ~rders, bills of lading. in· 
voices and -statistical rceords, Custom
ers. also, will be able to process their 
own Invoices easier and more rapidly, 

' 'TOPS. in conjunction with the Buf
falo Distribution Center, reprrsenls an
other in a contlnuinc series of steps to 
provide General Mll1s customers with 
beller and more efficient service In 
handling orders," said E. H. Andreson, 
Vice President and Director of Market
Ing, 

New Archer-Daniel. Unll 
Archer-Daniels-Midland Co., Minne

apolis, Is establishing a separate divi
sion to handle production and market
ing of soy proteins and flours and In
dustrial cereals. 

The division, to be headed by Robert 
S. Mathews. assistant vice president, 
will be called the Prochem division, 
Proteins from soybeans are used to 
fortify cereals, bakt:ry goods, macaroni 
and spaghetti products and pet food~ . 

International Hal Good Year 
International Milling Company of 

Minneapolis has o.nnounced a 66 per
ccnt increase In earnlnes for the fiscal 
year ended AUQ;ust 31. 

Stockholders learned that net profits 
for the year were $7,301,DO!;, highest In 
International's 61-)'ear history. This 
was on Increase of $2.967.410 over lost 
year's earninas. 

Sales and shipments of company 
products also set new records. 

The Increaae In proWs was credited 
to a sustained program of keeping raw 
materials, manufacturing. merchandis
ing and distribution costs at a mini
mum. Also cited was the "unusually 
favorable miUfeed market which was 
of particular benefit in the United 
Statl'S." 

International. on August 31 . em
ployed 01.149 men and women In the 
U. S., Canada and Venezuela. 01 this 
number. 273 employees have been with 
the rJrm for 25 years or more. Among 
them, they have a total 01 almost 8,500 
years of sen' Icc with the company. 

North Dakola Mill 
Repor .. Earning. 

North Dakota Mm & Elevator 
showed a gross operating profit of 
$647,356 for all departments in the fh.· 
cal year ending June 30, 

p, R, Fossen, manager of the facility, 
said that after deductions of $95,272 for 
depreciation and $63,312 for reserve, 
the mill mode a net prom of $488,771 
for the )'ear. 

Production figures showed 1,400,250 
cwt . flour milled and 1,281,134 cwl. de-
1I\'ered. 

Catch CUltome" With Color 
"~hen you have news, use color." 

adVises Howard Ketcham, noted color 
planner, In a new booklet, "How to 
Select Customer-Catching Colors on 
Corrugated Contal" Jrs," 

"Color mcans news ... news means 
color" Is the theme at the 20-page illus
trated booklet, published by Stone Con
tainer Corp" Chicago, and available 
free, "Color emphasizes news, color 
odds emotion to news, color is often 
purt of the news," Ketcham points out. 
~etchum, for 25 years II color plan

ning and merchandising consultant for 
business and industry, cites these 10 
basic product-news situations which 
call lor use of color on shipping con
tainers: 

New product. New feature on exist
Ine product. New advertising cam
paign. New special offer. New combina
tion offer. New price deals. New use. 
New trademark. New package, News 
event of bringing purchase home, 
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THE HOSKINS SERVICE HERE'S WHAT IT OFFERS 
~ J CONSULTING, 0 II ITRUCTION, RESEARCH 
( 'I 
~ -I I 

Control Engineering 

Plant Operations Forum 

Continuous Dryers 

• BULLETINS 

• INFORMATION 

FACILITIES AVAilABLE, 

Machine Shop, Steel Fab,Icoti 3n. Pilot Plant \' h 

!fusion Pren cnd Automatic Orver, laborolo 

Forinogroph and Amylogfoph, Comple!o Ar. 

Equipment, Conning and Freozlng Facilities. 

THE HOSKI 

Conveying 

• STATISTICS 

• SURVEYS 

·ZED PERSONNEl, 

Inical Engineering. Chemical Eng ineering. food 

t ,!ogy. laboratory Technicians, Chamlsh, Draft. 

I Iydraulics Englnaoring, Electrical DeslDn, Machin

I $101101100, Methods Analysis. 

Hoskins COI~P·" ~"ty"iIf,., Illinois 
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Bullc Handling and Storage 

Special Systems 



RETROSPECTIONS 
~ 

M. J. 

co v,.,. Ago 

.. ·ourna! Cover McS!age. January 
I j 1. 21'). A New Year Resolution--- "We 
t!.:::JLVE to miss no opportunity to 
boost the Macaroni Industry" to make 
the year 10200 really truly and A Hap
Pf Ne. Y,.r. 
• Shortage alarms Shook Usen. This 
Shortage will cUed the Macaroni In
dustry nationally and seriowly. 
• The California Macaroni Company of 
San Francisco, won llrst prize with Its 
artistic display at the California Land 
and Industrial show in San Francisco'. 
Civic Auditorium. 
• Ed Dreis! of the San Antonio Maca
roni Company _. two terms N.M.M.A. 
President. Is pictured In "Who'. Who" 
In the Macaroni Trade. 
• Judge Chambers of the Los Angeles 
Police Court declares that the Tomato 
Is a fruit • not a vegctable. 
• Skinner Company of Omaha Consoli. 
dates. Incllided In the consolidation ore 
1'he Skinner Company . · The Skinner 
Baking Company -- aud the Skinner 
Manufacturing Company. 
• A. Marini and Company Is organized 
In Vancouver, Canada while the Dalplnl 
Macaroni Company of St. Louis. Mis
souri Is disbanded. 

30 V,ars Ago 

• We welcome the New Year as an 
added opportunity for service to our 
Members. 
• "What Cooperative Advertising Can 
Accomplish for Macaroni?" Answered 
by Allen B. Sikes--Research Managl!r" 
Bureau of Advertlslng--A.N.P.A. 
• "Accident pre\'ention In Macaroni 
and Noodle Manufacturing Plants"-
discussed by W. Dean Keefer. Director. 
Industrial Safety Division. National 
Safety Council. 
• "Overproduct!on"---Macllroni Man's 
Worry" as told by Fronk J. Tharlnger. 
President of N.M.M.A. In the "Grocery 
And Business Annual of the Journal of 
Commerce." 
• William H. Sudduth. named presi
dent of the Commandcr--Lorabec Cor
poration. Minneapolis, Minnesota to 
IIUCCl'Cl B. B. Shellield who WIl5 elevated 
to Chairman of the Board. 
• "Avoid Unwarranted Price Cuttlns" 
rcc.')mmend. President Herbert Hoover. 
• Imports Higher---Exports Lower. 
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20 Yeus Ago 

• President Diamond', Message: ''The 
Immediate problems faclna: the Mem
bers 01 the Macaroni Industry are: (A.) 
price policy; (D.) standard or quality 
and Identity; (C.) proper size 01 contaln
eN; (D.) p'Jbllcity; and (E.) enforcement 
of re8ulal.ions. 
• By the Triumvirate 01 Promoters of 
the General Welfare of the Macaroni 
Industry 01 Amerlca;---Assoclatlon. the 
Journal. and the Institute. Resolutions 
arc easy to make but more difficult to 
keep. 
• Kin, Midas sent Its flour to Admlral 
Richard E. Byrd In the South Pole re
gions. 
• Whether general conditions are good 
or bad. there 11 always business for 
those who are alway. wlUln8 to fl8ht 
for it. 
• New Semolina mill of Middleport. 
New York I. In prodUction. 
• Macaroni Trade In October, 1939;--· 
imporll 148,379 Ibs--exports 834,787 Ibs. 
• Mission Macaroni Manufacturing Inc. 
of Seattle, Washln,ton gave Christmas 
dinners to It. employees and friends at 
La Tosca Cafe. reports Guido Merlino. 
• B. J . Stockman. Semolina Mi11~r. died 
In Duluth. Minnesota Deeember 10. 1939 
after fifty years of aervice In the durum 
Industry. 

10 Yea,. Ago 

• First call to Industries Winter Meet
ing at the Flamingo Hotel. Miami 
Beach, Florida, Janul.ry 18-20. 1950. 
• "While lome Indudrle. experienced 
a difficult year, the Macaroni business 
enjoyed a relatively good one;" Presi
dent C. L. Norris. 
• "With meatballs and spaghetti sauce 
1 can feed them on less thon a dollar a 
day", by Esther Foley, Home Service 
Director True Story Magazine. 
• "You are what you cat," say. Victor 
H. Llndlahr In The Journal of Living. 
• 1949 Macaroni production up to 142~ 
of the five pre-war years avera,e. 
• Benjamin R. Jacobs. N.M.M.A. direc
tor 01 research names James J . Winston 
as association director of the Jacob. 
Laboratories. 
• Charlie Ravarlno at Ravarlno and 
Freschl. Sl. Loull, Missouri died Decem
ber 8, 1949. 

CLASSIFIED 
AOVUTISINO .AUS 

or.plo), Ad~"lh'fI' ••••• 'ot.. all Applkall,. 
Want Ad • .• , , • • , •• , • , •• •• 75 C.nl. p., lI/It 

'0' SALI • CI., .. onl Noodl. CIIU.r wllh II .. 
lilt .Iondatd cllllln, wldlll 'aU.,.. DOUIL" 1'.0\. 
", ,,,Ulllinory Nood'. Orylf. ,,, .. c.lI.nl (a". 
dillon, In o,.,ollon now, ',olonobl), p. ltld. 
Wril. 10, 15", MocotOnl JOII,nol, Potarl"" 
11lInol •• 

'0' SALI • On. '''Va'' Slollonory H)'d,,~nc "'11, cOlllpl.l. wllh 111010', pip .. and p~lIIp. 
On. 300·lb. Kn.ad., cOlllpl.l. wllh' 111010,. 0", 
lOO·lb .. MI .. , COlllpl,l, wllh lIIolor. All In UIII 
chu. WGlU", condit ion. 10_ 165, MatalOnl 
JOllrnol, '010""" IIlIno". 

INDEX TO 
ADVERTISERS 

Alii'" Mml"l DM.I.,.. O.T.A •• •• • •• •. 
"'lIIb"tI. Mo,hl,..,., C,,,.,.II'n •• • . • 26, 21 

...... c • • IftC • . • • ••• • ••• , •• •• ••••••... lJ 

lralbanll C.lllpen)'. M . .. O •••• • •• • ••• 31 

hhl., 1"I"'n, 'ftC. . , .. .. . .... . .. 23, 21 

CI.,....nl Moehtn. (.lIIpen),. I,." U , 14, IS. 1t 

C",ullond., la, .... MlIIlftI Co. • ••••••• 19 

O,'ronclul Machi,.. C.".,.II.,. •••• 1 •• 1. 

0'''''01 Mill., Inc. •••••••••••••••••• 7 

H.nlllnilln. Inc. • •••• ,............. . .s 
HDIf",.,.,.· la'ach •• Inc. • • • • ,..... C.", III 

HOlltln. C''''pon), ••••• • ••••••••• • 44. 4$ 

Inl",.oll,nol Mlmnl Co"'pe,,)' •••• , . C,,,, IV 
Jocob.-Wlnllo,. 10b".lorl.t, Inc. ••••••. 17 

IUn, Mill" fl,,,, Mm. • • • • • •• •• , • • • . . 

MoldOll, D., , Sont, Inc. •• • • • ••••••• . 15 

H.rth ODlr,lo Mill I 1I • .,.lor ...... .. . . .. I 

Pel"''', H. , M, •••••••••••• • •••••• . JI 

1'"0111 Ut .... "ph C..".roll.n •••• • • CD~" II 

VI"lIIln., Inc. • • ••••• •• ••• ,.... . .. . . l' 

Prince Planl In Schiller Park 
The Prince Macaroni Manufactm nB 

Company of Chlcaso. Inc., annou ll ('5 

Its move to a larie. new. modern, C' :n
pletely equipped pl ... nt at 9550 SOl' lI iI 
Avenue In Schiller Park. Thl. nH 'e 
marka the first In a series of .tep., 10 
consolidate and Increa.e the posltiUl ' of 
Prince macaroni. spDihettl. sauces hnd 
other food products In Chicago. 

"At last we have a manufactU ring 
setup to give real service to our g ..... ot 
and growing lid of Important custom· 
era In the Chlcagoland area". sold 
Charles Presto, presiaent or Prince
Chlca80. "We are now In a position 10 
make Immediate shipment In Dny quon· 
tlty on any of our full line of Prince 
food products." 

THE MACUONI JOU'NAL 

How to make your 

macaroni and noodle 

products beHer 

One word gives the answer-cnrichmenll 
Why docs enrichment make them better? 

Because enriched foods oro nutritionally more 
valuable. People want nutritious foods. 

Enrichment mnkcs food moro nutritious, You 
should mnko your products more nutritlow 
by enriching them. Qualified authorlUcs-

pbyslclwlS, nutritionists, dleUtlans
support enrichmCDt. 

~:"Y;i!!2"~7--;--:- ~_-_ 
~~ -........ , ~ 

'IOCHE' SQU7MEN1' WAFERS for bolch mlxlnll ' .. 

1 wafer. 10 100 IllS. of .. moUna, disintegrated In • 

.maD amount of water and thoroughly mixed 10 

your dough. gives a pu\C4ronl or noodle product 

fuBy meetlng the mlnimum FDA requirements 

(per lb.-I mg. vitamln 8" 1.7 mg. vltamlo 

8.,27 mg. niacin. 13 mg. Iron ). Only Roche 

makes SQUARE enrichment walers designed 

for easier. accurate measurlng and to mix in 

IOluUon wlth10 IOCODds. 

'fS~~2[~~'~~~"~-1" ~' ~"5Ia,:: - . 
~ "- "--. 

CONTAINING 'IOCHE' VITAMINS 
~'<.!. .... 

far m .... onleal f".lInl wlth" any _llnuou. 

~ 
p .... 

1 ounce of this powdered conccnbatc added 

to 100 Ihs. of semolina enriches to the same 

levels as above. We have helpful infonnaUon 

on available mechanical fceders. 

ROC H E rilomin ~,ili6UJn 
HOFFMANN.LA 10CHE INC., NUTLEY 10, NEW JERSEY 

_-' W_ AND PUMIX DU1IJ8U11D AND IDVICID IY WAllACI & hlllWl CO. INc., NIW_ I. No J. 
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See you in 
Hollyu'ood.By. The·Sea! 

(Florida, of course) 

---------, 


